*)

APPENDIX “A”
M.Com (MASTER OF COMMERCE) - COURSE MATRIX
I SEMESTER M.Com (MASTER OF COMMERCE)
: Duration Marks
Paper Subjects III_;SH};IVC“O!? of Exam Credits
PP (Hrs) IA | Exam | Total
1.1 | Monetary System 4 3 30 70 100 4
1.2 International Business 4 3 30 70 100
13 I\D/Iac_rc_J Economics for Business 4 3 30 70 100 4
ecisions
1.4 | Information Systems and Computers 4 5 30 70 100 4
1.5 | Advanced Financial Management 4 3 30 70 100 4
1.6 Human Resource Management 4 3 30 70 100 4
SOFT CORE
L7 Communication Skills 2 - 20 i 160 2
I SEMESTER TOTAL OF CREDITS 26
II SEMESTER M.Com (MASTER OF COMMERCE)
; Duration Marks
Paper Subjects I;;“‘R;“T of Exam Credits
BRIy Ee (Hrs) IA | Exam | Total
2.1 Indian Banking 4 3 30 70 100 4
2.2 | Risk Management 4 3 30 70 100 4
93 Advan;:ed E — Commerce & Mobile 4 3 30 70 100 4
Commerce
2.4 | Business Research Methods 4 3 30 70 100 4
25 Operat_mns Research & Quantitative 4 3 30 70 100 4
Techniques
2.6 | Business Marketing 4 3 30 70 100 4
g7 | SOEELORE 3 3 50| 70 | 100 | 2
- | Micro Finance 4
II SEMESTER TOTAL OF CREDITS 26
: A~
PRINCIPAL
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‘M.Com (MASTER OF COMMERCE)
—TACCOUNTING & TAXATION

s . Duration Marks
" Ll of Exam Credits
L Hrs/Week (Hrs) IA | Exam | Total
-
P COTpoTaE—— 4 3 30 | 70 | 100 4
-y
__ Governance
- 3.2 | Corporate Financial Reporting 4 3 30 70 100 4
5 3.3 | Accounting for Managerial Decision 4 3 30 70 100 4
- 3.4 | Strategic Cost Management — [ 4 3 30 70 100 4
E 3.5 | Direct Taxes & Planning 4 3 30 70 100 4
3.6 | Open Elective 4 3 30 70 100 4
& III SEMESTER TOTAL OF CREDITS 24
_ . IIT SEMESTER M.Com (MASTER OF COMMERCE)
W, ELECTIVE — Il FINANCE AND BANKING
e ; Duration | Marks
Paper Subjects nskrugtion of Exam Credits
Hrs/Week IA | Exam | Total
: (Hrs)
P Common Paper
. 3.1 | Business Ethics & Corporate 4 3 30 70 100 |- 4
- Governance :
: 3.2 | Financial Markets 4 3 30 70 100 4
i 3.3 | Financial Services 4 3 30 | 70 | 100 4
~ 3.4 | Security Analysis 4 3 30 70 100 4
3.5 | Portfolio Management 4 3 30 70 100 4
3.6 | Open Elective 4 3 30 70 100 4
: : HOI SEMESTER TOTAL OF CREDITS 24
I SEMESTER M.Com (MASTER OF COMMERCE)
- ELECTIVE —III SYSTEM MANAGEMENT
» : Duration Marks
Paper Subjects Inistearotion of Exam Credits
Hrs/Week TIA | Exam | Total
(Hrs)
Common Paper
3.1 | Business Ethics & Corporate 4 3 30 70 100 4
Governance _
39 Relational Database Management 4 3 30 70 100 4
Systems
33 Data ijnmurucatlons and 4 3 30 70 100 4
Networking
3.4 | Enterprise Resource Planning 4 3 30 70 100 4
3.5 | Systems Analysis and Design 4 3 30 70 100 4
3.6 | Open Elective 4 3 30 70 100 4
III SEMESTER TOTAL OF CREDITS 24

oA\
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Your complimentary 'M.Com (MASTER OF COMMERCE)
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Ly

¥ use period has ended.  — 1 ACCOUNTING & TAXATION
Thank you for using Tnitrutiine Duration Marks
PDF Complete. i
- el Hrs/Week ol B IA | Exam | Total CRgdits
(Hrs)
St 4 3 30 70 100 4
COMINOUITY IVIATKET
42 icérporate reporting practices and Ind 4 3 30 70 100 4
| 4.3 | Strategic Cost Management - II 4 3 30 70 100 4
| 4.4 | Goods and Service Taxes 4 3 30 70 100 4
| Viva -
| 45 | Dissertation 8 - ‘;’6“ 150 200 8
| IV SEMESTER TOTAL OF CREDITS 24
IV SEMESTER M.Com (MASTER OF COMMERCE)
ELECTIVE - II FINANCE AND BANKING
Tistriction Duration Marks
Paper Subjects Hrs/Week oi(‘ g::)m A | Bxaml | Total Credits
Common Paper
ol Commodity Markets 4 J 2 " 100 4
4.2 | Forex Management 4 30 70 100 4
43 International Financial Institutions & 4 3 30 70 100 4
Markets
44 | Banking Operations and Management 4 3 30 70 100 4
Viva -
45 | Dissertation 8 - "5°6° 150 200 8
IV SEMESTER TOTAL OF CREDITS 24
IV SEMESTER M.Com (MASTER OF COMMERCE)
ELECTIVE - 111 SYSTEM MANAGEMENT
= Tistiiotinn Duration Marks
Paper Subjects Hrs/Week of Exam 1A | Exam | Total Credits
(Hrs)
Common Paper
ol Commodity Markets i : il 70 o -
4.2 | Artificial Intelligence 4 3 30 70 100 4
Distributed Computing and
43 Amplibations 4 3 30 70 100 4
44 | Data Mining and Data Warehousing 4 3 30 70 100 4
Viva -
4.5 | Dissertation 8 3 ‘g’é‘- 150 200 8
IV SEMESTER TOTAL OF CREDITS 24

OPEN ELECTIVE

a. Income Tax
b. Finance and Banking
ELECTIVE PAPERS:

I. ACCOUNTING & TAXATION
II. FINANCE & BANKING

IIL. SYSTEM MANAGEMENT o
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21. COURSE MATRIX

SUBJECTS PAP |[INS [DU | MARKS CRE
ER TR |RA | 1A EXA | TO | DITS
UucC | TIO M TA
TI [N L
ON | OF
HR | EX
S/ AM(
WE | HRS
EK |)
A) I SEMESTER
CORE SUBJECTS: 6 6 |6 X|6 X6 X|6X|6X4
| 1.1 ECONOMICS FOR MANAGERS / ~/ X4 |3 30 70 100
1.2 ORGANIZATIONAL BEHAVIOUR *
1.3 ACCOUNTING FOR MANAGERS " |-
1.4 STATISTICS FOR MANAGEMENT ¢« |-
1.5 MARKETING MANAGEMENT |
1.6 PERSPECTIVES OF BUSINESS
AND INDUSTRY "'
SOFT CORE: 1 1 =X X=X rrerix:
| 1.7 COMMUNICATION SKILLS ‘i~ X2 |3 30 70 100
TOTAL CREDITS 26
SUBJECTS PAP |INS |DU | MARKS CRE
ER TR |RA |IA EXA | TO | DITS
UC | TIO M TA
TI [N L
ON | OF
HR | EX
S/ | AM(
NCIFAL
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| A Oy NS
WE | HRS
:gdfj EK |)
: B) II SEMESTER
| CORE SUBJECTS: 6 |6 |6 X[6 X|6 X|6X|6X4
| 2.1 INFORMATION TECHNOLOGY x4 (& |30 |70 |10
B FOR MANAGEMENT
| 2.2 MANAGERIAL RESEARCH
METHODS
2.3 ENTREPRENEURSHIP AND
ETHICS
2.4 HUMAN CAPITAL
MANAGEMENT
E 2.5 FINANCIAL MANAGEMENT
2.6 QUANTITATIVE TECHNIQUES
AND
R OPERATIONS RESEARCH
{ SOFT CORE: 1 R G e e i e Y )
2.7 INNOVATION MANAGEMENT x2 (3 |30 |70 |100
TOTAL CREDITS 2 -
SUBJECTS PAP |INS |DU | MARKS CRE
ER |TR |RA |]1A EXA | TO | DITS
i UC | TIO M |TA
TI |N L
| ON | OF '
HR |EX
S/ | AM(
WE | HRS
il : e _,;a\“\//
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C) 111 SEMESTER

CORE SUBJECTS:
3.1 STRATEGIC MANAGEMENT &
CORPORATE GOVERNANCE

.| 3.2 PROJECTS AND OPERATIONS

MANAGEMENT .+
ELECTIVE SUBJECTS

FINANCE

MARKETING

HUMAN RESOURCES

HEALTH CARE MANAGEMENT
LOGISTICS AND SUPPLY CHAIN
MANAGEMENT

BANKING FINANCE AND
INSURANCE

SERVICES MANAGEMENT (BFIS)
STARTUPS AND SMES
MANAGEMENT

THREE ELECTIVES IN
SPECIALIZATION STREAMS

X4

9 X|o%
30 70

5X
100

5X4

3.3 OPEN ELECTIVE

30 70

1X
100

1X3

PROJECT WORK FOR FOUR
WEEKS

1 X
50

1X
S0

1X3

-

TOTAL CREDITS

26

SUBJECTS

PAP
ER

INS
TR
UC
TI
ON
HR

DU

TIO

OF
EX

MARKS

IA | EXA

TO
TA

CRE
DITS
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S/ | AM(
WE | HRS
EK |)
D) IV SEMESTER
CORE SUBJECT: 4X|4 X|4 X[4 X[aX[aX4
4.1 INTERNATIONAL BUSINESS 4 |3 30 70 100 |
DYNAMICS
ELECTIVE SUBJECTS
FINANCE
MARKETING |
HUMAN RESOURCES
HEALTH CARE MANAGEMENT
LOGISTICS AND SUPPLY CHAIN
MANAGEMENT
BANKING FINANCE AND
INSURANCE . -
SERVICES MANAGEMENT (BFIS) 3
STARTUPS AND SMES
MANAGEMENT ]
THREE ELECTIVES IN
SPECIALIZATION
STREAMS
4.2~ DISSERTATION FOR EIGHT 4 |REP|1 X|[1 X[1X|1X8
WEEKS OR |50 200 (250 [1X2
T
EV
AL
UA -
TIO
N
il N A1
%%Ti\‘}l-/“‘ﬁl. =
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TOTAL CREDITS 26
PROGRAM GRAND TOTAL OF CREDITS 104
Lo ]
ELECTIVES UNDER SPECIALIZATION STREAMS
IIl SEMESTER IV SEMESTER A
FINANCE FINANCE
F1INDIAN FINANCIAL SYSTEM - "' | F4 CORPORATE VALUATION AND
|F2 SECURITY  ANALysIs AND | RESTRUCTURING
 PORTFOLIO MANAGEMENT + F5 AND (BFIS 5) INTERNATIONAL
| F3 CORPORATE TAX PLANNING AND | FINANCIAL MANAGEMENT
MANAGEMENT (. \ F6  RISK = MANAGEMENT AND
1 e e DERIVATIVES
MARKETING MARKETING
M1 RETAILING MANAGEMENT AND M4 STRATEGIC BRAND MANAGEMENT
SERVICES M5 INTERNATIONAL MARKETING
M2 CONSUMER BEHAVIOR STRATEGY
M3 RURAL AND AGRICULTURAL M6 DIGITAL MARKETING
.| MARKETING ' '
HUMAN RESOURCES HUMAN RESOURCES
H1 LEARNING AND DEVELOPMENT H4 STRATEGIC HRM
-H2' INDUSTRIAL AND EMPLOYEE HSINTERNATIONAL HRM
RELATIONS H6TALENT ~ AND  KNOWLEDGE
H3  PERFORMANCE MANAGEMENT | MANAGEMENT
SYSTEM '

HEALTH CARE MANAGEMENT

HEALTH CARE MANAGEMENT

HCM 1 PERSPECTIVES ON HEALTH
CARE SECTOR

HCM 2 MANAGEMENT OF PUBLIC
EIEALTHSYSTEMS

HCM 4 BASIC MANAGEMENT ASPECTS
OF HEALTH CARE
HCM 5 STRATEGIC MANAGEMENT IN

HEALTH CARE SETTINGS
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HCM3 HEALTH ECONOMICS

HCM6 MANAGEMENT OF HOSPITAL
SERVICES

LOGISTICS AND SUPPLY CHAIN
MANAGEMENT

LOGISTICS AND SUPPLY CHAIN
MANAGEMENT

LSCM 1 BASICS OF SUPPLY CHAIN
MANAGEMENT
LSCM 2 PRINCIPLES OF LOGISTICS
MANAGEMENT
LSCM 3 SALES AND DISTRIBUTION
MANAGEMENT

LSCM 4 WAREHOUSING AND
INVENTORY MANAGEMENT

LSCM 5 E-COMMERCE

LSCM 6 INTERNATIONAL LOGISTICS
MANAGEMENT

BANKING, FINANCE AND INSURANCE

BANKING, FINANCE AND INSURANCE

SERVICES SERVICES

MANAGEMENT (BFIS) MANAGEMENT (BFIS)

BFIS1 STRATEGIC CREDIT BFIS4 BANKING TECHNOLOGY AND
MANAGEMENT IN MANAGEMENT

BANKS BFIS5 (AND F5 )INTERNATIONAL

BFIS2INSURANCE PLANNING &
MANAGEMENT
BFIS3INDIAN FINANCIAL SYSTEM

FINANCIAL MANAGEMENT .

BFIS6 RISK MANAGEMENT FOR BANKS
AND

INSURANCE COMPANIES

STARTUPS AND SMES MANAGEMENT

STARTUPS AND SMES MANAGEMENT

SSM 1 PERSPECTIVES ON ,STARTUPS
AND SME

'SSM 2 BASIC MANAGEMENT ASPECTS

OFSMALL BUSINESS
SSM 3 ESTABLISHMENT OF SMES

SSM 4 TECHNOLOGY AND INNOVATION
SSM 5 INTERNATIONALIZATION OF
SMES

SSM 6 MANAGEMENT OF STARTUPS

\L&X R \“\"/
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BENGALURU 5%

' NORTH UNIVERSITY

DEPARTMENT OF COMMERCE B.COM DEGREE
NEP - 2020 (CBCS -SEMESTER SCHEME) —2021-22

COURSE MATRIX
FIRST SEMESTER
Semester 1
Sl Course Category | Teaching Total
No. Code Title of the Course | of Courses Hrs SE | CIE | Marks | Credit
per E ‘
Week
(L+T+P)
1 Lang.1.1|Language-I1 AECC 3+14+0 60 | 40 100 3
2 Lang.l.ZjLanguage—II AECC | 3+1+0 |60 40 | 100 3
3 | B.Com.1.1 [Financial Accounting DSC 4+0+0 | 60 | 40| 100 4
4 | B.Com.1.2 Management Principles DSC 4+0+0 100 4
T 60 40
nd Applications
5 | B.Com.1.3 [Principles of Malfketing - DSC 4+0+0 60 40 | 100 4
6 | B.Com.1.4 [Digital Fluency SEC-SB 1+0+2 305020 50 2
7 | B.Com.1.5 [Physical Education - Yoga| SEC-VB | 0+0+2 | - 25 25 1
8 | B.Coml.6 |Health & Wellness SEC-VB | 0+0+2 - 25 23 1
9 | B.Com.1.7 Yny one of the following
a. Accounting for everyone
b. Financial Literacy
c. Entreprencurship & OEC 3+0+0 | 60 | 40 | 100 3
Start-ups
[Refer Annexure)
Sub-Total(A) 390 | 310 | 700 25
&y~
NAGARJUIA C01 25 o 1

Chikkabaliapur-582101
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SECOND SEMESTER

Semester 11
SL. Category | Teaching
No.| Course Title of the Course of Hrs |SEE| CIE| Total | Credits
Code Courses per Marks
Week
(L+T+ P)
1 Lang.2.1{ Language-I AECC 3+1+0 | 60 | 40 100 3
2 Lang.2.2| Language—II AECC 3+1+0 60 | 40 100 3
3 | B.Com.2.1 |Advanced Financial DSC 4+0+0 | 60 | 40 100 4
Accounting
4 | B.Com.2.2 | a. Corporate Administration DSC 4+0+0 | 60 | 40 100 4
or
b. Business Mathematics
5 | B.Com.2.3 [Law & Practice of Banking DSC 4+0+0 | 60 | 40 100 4
6 | B.Com.2.4 | Environmental Studies AECC 2+0+0 S0 20 50 2
B.Com.2.5 |Sports/NCC/NSS/R&R SEC —VB| 0+0+2 - 50 50
S&G)/Cultural
7 [B.Com 2.7 |dny one of the following
a. Financial Environment
b. Investing in Stock
Markets OEC 3+0+0 60 | 40 100 3
c. Event Management
(Refer Annexure)
Sub-Total(B) 390 | 310 700 25
NAGARJUNA COLLEG: 0F MANAGEMENT STU
Chikkahaliapur-562101
9
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THIRD SEMESTER
Semester 111
SL Category | Teaching
No.| Course Title of the Course of Hrs SEE| CIE| Total | Credits
Code ' Courses per Marks
Week
(L+T+ P)
1 Lang.3.1 | Language-I AECC 34140 | 60 | 40 100 3
2 Lang.3.2 | Language-II AECC 3+1+0 | 60 | 40 100 3
3 | B.Com.3.1 [Corporate Accounting DSC 4+0+0 | 60 | 40 100 4
4 | B.Com.3.2|Business Statistics DSC 4+0+0 | 60 | 40 100 it
5 | B.Com.3.3 [Cost Accounting DSC 4+0+0 | 60 | 40 100 4
6 | B.Com.3.4|India & Indian Constitution | AECC 3+0+0 | 30 | 20 50 3
7 |B.Com.3.5 [Sports/NCC/NSS/R&R SEC—-VB| 0+0+2 - 50 50 2
(S&G)/Cultural
8 | B.Com 3.6 |4ny one of the following
a. Business Ethics
b. Corporate Environment] OEC 3+0+0 60 | 40 100 3
(Refer Annexure)
Sub—Total(B) 390 | 310 700 26

dJJddJddUdUdduvvduUuuovuooooeuvoououcoedo
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FOURTH SEMESTER
Semester IV
SL Category | Teaching
No.| Course Title of the Course of Hrs |SEE| CIE| Total | Credits
Code Courses per Marks
Week
(L+T+ P)
1 |Lang.4.1 | Language-I AECC 3+1+40 | 60 | 40 100
2 |Lang.4.2 | Language-Il AECC 3+1+0 | 60 | 40 100
3 | B.Com.4.1 |Advanced Corporate DSC 4+0+0 | 60 | 40 100 <
Accounting
4 | B.Com.4.2 [Costing Methods & DSC 4+0+0 | 60 | 40 100 -4
Techniques
5 | B.Com.4.3 [Business Regulatory DSC 4+0+0 | 60 | 40 100 4
Framework
6 [B.Com.4.4 |Financial Education & SEC-SB 1+0+2 202D 50 2
Investment Awareness
Or
Artificial Intelligence
7 |B.Com.4.5 [Sports/NCC/NSS/R&R SEC-VB | 0+0+2 - 50 50 2
S&G)/Cultural
8 |B.Com.4.6 ny one of the following
a. Income Tax for]
beginners OEC 3+0+0 60 | 40 100 3
b. Advertising & Personal
Selling
Refer Annexure)
Sub-Total(B) 390 | 310| 700 25
X
PRICIAR
NAGARJUNA COLLEGE OF (AGEMENT STUD:
Chikd ur-562101
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FIFTH SEMESTER
Semester V
SL Category of | Teaching
No.| Course Title of the Courses Hrs |SEE| CIE| Total | Credits
Code Course per Marks
Week
(L+T+ P)
1 B.Com.5.1| Financial DSC 4+0+0 60 | 40 100 4
Management .
2 | B.Com.5.2| Income Tax Law & DSC 4+0+0 60 | 40 100 4
Practice — 1
3 | B.Com.5.3 [Principles & Practice DSC 4+0+0 | 60 | 40 100 4
of Auditing
4 | B.Com.5.4 [Elective —1 DSE 4+0+0 60 40 100 3
'5 | B.Com.5.5 [Elective —2 DSE 4+0+0 | 60 | 40 | 100 3
6 | B.Com.5.6 |GST —Law & Practice| Vocational - 1 | 4+0+0 | 60 | 40 100 4
8 [B.Com.5.7 [Cyber Security/ SEC - SB 1+0+2 | 30 | 20 50 2
Employability skills
Sub-Total(B) 390 | 260 | 650 24
Elective Groups and Courses:
Discipline Specific Electives — V Semester
Elective Elective Elective Elective Elective
:]‘; rCoge Accounting S Finance o Marketing oy Ri:';;r:i:s e lné;z:;?;i:n
1 Al ndian F1 Financial Mi Retail H1 Human B1 Basics of
Accounting TInstitutions Management Resources Business
Standards-1 and Markets Development Analytics
Note:

1. Under DSE, Dual Specialization to be offered, students should choose two elective groups from the
above elective groups. Same elective groups should be continued in the 6™ Semester as well

NAGARJUNA COLLEG

?ii:éﬁpﬁl it _
E OF MANAGEMENT STy
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SIXTH SEMESTER

]

EL

Semester VI
SI. Categ(}ry of Teaching
No. Course Title of the Courses Hrs SEE | CIE| Total | Credits
Code Course per Marks
Week
(L+T+ P)
1 B.Com.6.1| Advanced DSC 4+0+0 60 | 40 100 &
Financial
Management
2 | B.Com.6.2| Income Tax Law DSC 4+0+0 | 60 | 40 100 4
& Practice — I1
3 | B.Com.6.3 Management DSC 4+0+0 | 60 | 40 100 4
Accounting
4 | B.Com.6.4 [Elective — 1 DSE — 1 4+0+0 60 | 40 100 3
5 | B.Com.6.5 [Elective — 2 DSE -2 4+0+0 60 | 40 100 3
6 | B.Com.6.6 |Assessment of Non- 4+0+0 | 60 | 40 100
Individuals & Filing | Vocational — 2
of ITRs
8 B.Com.6.7 [Internship SEC-SB - 30 | 20 50 2
Sub-Total(B) 390 | 260| 650 24
Elective Groups and Courses: :
Eée:;i;‘e Accounting Eée:;i: 2 Finance Eéeuc;i:e Marketing E(l:‘:f:[i:e RIe{sI;umri:s Eé‘:’;:’ L Iﬂg;l::?f: .
A2 [ndian F2 Investment M2 Customer H2 Cultural B2 Advanced
|Accounting Management Relationship Diversity at Business
Standards-2 Management Work Place Analytics
Note:

1. Under DSE, Dual Specialization to be offered, students should choose two elective groups from the
above elective groups. Same elective groups should be continued from 5" Semester.

MENT STUD'™
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BERGALURU NORTH UNIVERSITY

Tamaka, Sri Devraj Urs Extension, Kolar — 563103
Curriculum as per National Educational Policy (NEP 2020)

BACHELOR OF BUSINESS ADMINISTRATION (BBA)

I
e
C
<
¢
¢
¢

COURSE MATRDL
1 SEMESTER ~
' TEACHING
CATEGORY t
SL. COURSE HOURS TOTAL r
NO CODE TITLE OF THE COURSE COSIESES PER WEEK SEE | CIE M S CREDITS A
(L+T+P) "
1 LANG.1.1 | Language — I AECC 3+1+0 60 40 100
2 | LANG.1.2 | Language - 1I AECC 3+1+0 60 | 40 100 N
3 | BBA.l.1 | Management Principles and DsC 4+0+0 60 40 100
Practice
4 | BBA.1.2 | Fundamentals of Business DSC 3+0+2 60 40 100 4
Accounting
5 BBA.1.3 | Marketing Management DSC 4+0-+0 60 40 100 4
6 | BBA.14 | Digital Fluency SEC-SB 1+0+2 50 50 100 2
7 | BBA.1.5 | Physical Education — Yoga SEC-VB 0+0+2 - 25 25 1 J
8 | BBA.1.6 | Health and Wellness SEC-VB . 0+0+2 - 25 25 1
9 |BBA.1.7 | Office Management /
Business Organisation OEC 3+0+0 50 50 100
SUB-TOTAL 1 400 | 350 750
11 SEMESTER ﬁ
i TEACHING '
CATEGORY <
SL. | COURSE HOURS TOTAL :
NO CODE TITLE OF THE COURSE o ‘(J)IfSES PER WEEK SEE | CIE MARKS CREDITS I
(L+T+P) <
10 |Lang2.1 |Language—1 AECC 3+1+0 | 60 | 40 | 100 3 #
11 | Lang.2.2 | Language —II AECC 3+1+0 60 40 100 3
12 | BBA.2.1 Fmanc%al Accounting and DSC 34042 60 40 100 4 b
Reporting |
13 | BBA.2.2 | Human Resource Management DSC 4+0+0 60 40 100 4 b
5 i ics/
14 | BBA.2.3 Bus;ness Matbematlcs. DSC 3+0-2 60 40 100 4 &‘ |
- | Business Environment ;
15 | BBA2.4 | Environmental Studies AECC 2+0+0 50 | o0 |- w100 2 B
16 | BBA.2.5 | Sports SEC-VB 0+0+2 e 25 R
17 | BBA.2.6 | NCC/NSS/R&R,S&G/Cultural | SEC-VB 0+0+2 - 25 25 1 “ !
18 | BBA.2.7 | People Management / Retail OEC 3+0+0 50 50 100 3 i‘
Management 4‘ |
SUB -TOTAL 11 400 | 350 750 25 T
&L — l 0 .
\ L /
[

NAGARJU HA CGLLE\ EOF &
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IIT SEMESTER

O O G O L O O T

LI 7,

&

)

TEACHING
H COURSE | TITLE OF THE COURSE Cj;?g;? PR e | cm | LOTE | i
(L+T+P)
19 | Lang3.1 | Language—I AECC 3+1+0 60 | 40 100 3
20 | Lang.3.2 | Language —II AECC 3+1+0 60 | 40 100 3
21 | BBA.3.1 | Cost Accounting DSC 3+0+2 60 | 40 100 4
T 22 | BBA.3.2 | Organizational Behaviour DSC 4+0+0 60 | 40 100 4
Statistics for Business 3+0+2 60 40 100 4
23 | BBA.3.3 | Decisions DSC
Artificial Intelligence /
24 | BBA.3.4 | Financial Education & - SEC 1+0+2 30 20 50 2
Investment Awareness :
25 | BBA.3.5 | Sports SEC-VB 0+0+2 - | 25 25 1
26 | BBA.3.6 | NSS/NCC/ Any Other SEC-VB 0+0+2 ) 25 1
Social Media Marketing/ 3+0+0 60 | 40 100 3
27 | BBA.3.7 | Rural Marketing QEC :
SUB-TOTAL III 390 | 310 |~ 700 25
IV SEMESTER
: CATEGORY TEACHING _ a
v | COURSE | TITLE OF THE COURSE = B e | sEp | o s | crEDITS
@LAT+P) |
28 | Lang4.1 | Language—1 AECC 3+1+0 60 | 40 ‘100 3
29 | Lang.4.2 | Language—1II AECC 3+1+0 60 40 100 3
30 | BBA4.1 | Management Accounting DSC 3+0+2 60 40 100 4
Business Analytics / Financial
31 | BBA4.2 | Markets & Services DSC 4+0+0 60 40 100 4
32 | BBA4.3 | Financial Management DSC 3+0+2 60 | 40 100 4
33 | BBA4.4 | India and Indian Constitution AECC 0+0+2 60 40 100 3
34 | BBA4.5 | Sports SEC-VB 0+0+2 5 25 25 1
35 | BBA4.6 | NCC/NSS/Any others SEC-VB 0+0+2 = 525 25 s
Business Leadership Skills/
36 | BBA4.7 | Personal Wealth Management OEC 0+0+2 30 20 50 2
SUB-TOTAL IV 390 | 310 | 700 25
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V SEMESTER

TEACHING o
CATEGORY
SL. | COURSE HOURS . TOTAL
NO CODE TITLE OF THE COURSE COl(J)ll;SES PER WEEK SEE CIE MARKS CREDITS
(L+T+P)
31 | BBAS.1 | Production and Operations DSC -13 4+0+0 60 40 100 4
Management
32 | BBA5.2 | Income Tax-l DSC-14 3+0+2 60 40 100 4
33 | BBAS.3 | Banking Law and Practice DSC-15 4+0+0 60 40 100 4
34 | BBAS4 | Elective -1 DSE-1 4+0+0 60 40 100 3
(FNI\MK1\HRMI\DAT\R
MI1\LSCM1)
35 | BBAS.S | Elective-2 DSE-2 4+0+0 60 40 100 3
(FNI\MK1\HRMI\DAT\R
MI\LSCM1)
36 | BBA5.6 | A. Information Technology for | Vocational-1 3+0+2 60 40 100 <
Business (Excel &DBMS) Anyone to be
B. Digital Marketing chosen
37 | BBA5.7 | Employability Skills / Cyber SEC -VB 1+0+2 30 20 50 2
Security
SUB -TOTAL V | 390 260 650 24
VI SEMESTER
TEACHING
SL. | COURSE CATEGORY HOURS TOTAL:
NO CODE TITLE OF THE COURSE OF COURSES | PER WEEK SEE CIE MARKS CREDI]
(L+T+P)
38 | BBA 6.1 | Business Law DSC 4+0+0 60 40 100 4
39 | BBA6.2 | Income Tax-II DSC 3+0+2 60 40 100 4
40 | BBA6.3 | International Business DSC 4+0+0 60 40 100 4
41 | BBA6.4 | Elective -1 DSE 4+0+0 60 40 100 3
(FN2\MK2\HRM2\DA2\
RM2\LSCM2)
42 | BBA6.5 | Elective-2 DSE 4+0+0 60 40 100 3
(FN2\MK2\HRM2\DA2\RM2
\LSCM2)
43 | BBA6.6 | A. Goods and Services Tax Vocational-2 3+0+2 60 40 100 4
B. ERP Application Anyone to be
chosen
44 | BBA6.7 | Internship I-1 4 weeks - 50 50 2
SUB- TOTAL VI | 360 290 650 24
Note:

= One Hour of Lecture is equal to 1 Credit.
=  One Hour of Tutorial is equal to 1 Credit (Except Languagcs)
= Two Hours of Practical is equal to 1 Credit
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Acronyms Expanded:
AECC : Ability Enhancement Compulsory Course
DSC ©: Discipline Specific Core (Course)

SEC-SB/VB: Skill Enhancement Course-Skill Based/Value Based

OEC : Open Elective Course

DSE: Discipline Specific Elective

SEE: Semester End Examination

CIE: Continuous Internal Evaluation
L+T+P: Lecture+ Tutorial+ Practical(s)

Note:

Practical Classes may be conducted in the Business Lab or in Computer Lab or in Class room depending
on the requirement. One batch of students should not exceed half (i.e., 30 or less than 30 students) of the
number of students in each class/section. 2 Hours of Practical Class is equal to 1 Hour of Teaching,
however, whenever it is conducted for the entire class (i.e., more than 30 students) 2 Hours of Practical
Class is equal to 2 Hours of Teaching.

Bty € - o V'SEMESTER = VI SEMESTER
ceane atoaD Code L Paper-l : sGode: 3| 2o Paper—2
Finance ENI | Advanced Corporate Flnancml FN2 Secunty Analysis and
' Management Portfolio Management
Marketing MK1 | Consumer Behavior MK2 | Advertising and Media
Management
Human Resource HRM1 | Compensation and Performance HRM?2 | Cultural Diversity at
Management Management - | Workplace :
Data Analytics DA1 | Financial Analytics DA2 | Marketing Analytics
Retail Management RM1 | Fundamentals of Retail Management RM2 | Retail Operations
; Management
Logistics And LSCM1 | Freight Transport Management LSCM2 | Sourcing for Logistics and
Supply Chain Supply Chain Management
Management

Note: Students have to choose Two Electives in V Semester and continue with the same Elective
combinations in VI Semester.

INTERNSHIP

Objectives:

= To enhance the classroom leaming

= To provide training and experiential learning opportunities for students

= To provide an opportunity to apply knowledge and skills acquired by the students in the
classroom to a professional context.
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Name of the Program: Bachelor of Commerce (B.Com)

Course Code: B.Com 5.2
Name of the Course: INCOME TAX LAW & PRACTICE -1
Course Credits No. of Hours per week Total No. of Teaching Hours
4 Credits 4 Hrs 60 Hrs
Pedagogy:

Classroom lecture, Case studies, Group discussion, Seminar & field work etc.,

Course OQutcomes:
On successful completion of the course, the students will be able to:
a) To know the power of income tax authorities. \
b) To identify the incomes exempted from tax and scheme of taxation on Agricultural income.
¢) Understand the provisions for determining the residential status of an Individual.
d) Demonstrate the computation of total income of an Individual.

e) Comprehend the meaning of Salary, Perquisites, Profit in lieu of salary, allowances & retirement benefits
f) Compute the income house property for different categories of house property

Syllabus
Module: 1 — BASIC CONCEPTS OF INCOME TAX 12 Hrs

Introduction —Meaning of Tax-, Types of Taxes, Cannons of Taxation; Brief history of Indian Income Tax;
Legal framework of Taxation; Income Tax Authorities their Powers and Duties

Important Definitions: Assessment, Assessment Year, Previous Year (including exceptions), Assessee, Person,
Income, Casual Income, Gross Total Income, Total Income; Concept of Capital and Revenue

Module: 2 - EXEMPTED INCOMES 10 Hrs
Incomes exempted U/S- 10 (Important ones Restricted to Individual Assessee); Agricultural Income —
(Problems on identification of Agricultural Income) - Scheme of Taxation.

Module: 3 —RESIDENTIAL STATUS & INCIDENCE OF TAX 08 Hrs
Introduction — Residential Status of an Individual. Determination of Residential Status of an Individual -
Problems on determination of Residential Status. Incidence of Tax: Concepts & Problems

Module: 4 - INCOME FROM SALARY 16 Hrs
Introduction - Meaning of Salary -Basis of Charge- Definitions — Salary — Allowances —Perquisites and Profits
in lieu of salary - Retirement Benefits: Gratuity - Pension and Leave Salary - Provident Fund, Deductions u/s
16; Problems on Computation of Taxable Salary.

Module: 5§ —-INCOME FROM HOUSE PROPERTY 14 Hrs
Introduction - Basis for Charge - Deemed Owners -House Property Incomes exempt from Tax - Composite
Rent. Annual Value —Determination of Annual Value - Loss due to Vacancy and Unrealized Rent - Deductions
from Annual Value. Problems on Computation of Income from House Property on Let-out, Self-occupied,
Deemed to be Let-out and Partly Let-out and Partly Self-occupied Properties.

SKILL DEVELOPMENT ACTIVITIES:
e Prepare a slab rates chart for different Individual assesses.
¢ Visit any Chartered Accountant office - Collect and record the procedure involved in filing the Income tax
returns of a Salaried Individual. [Form 16]
e Prepare the list of perquisites received by an employee in an organization.
e Draw an organization chart of Income Tax department in your locality.

BOOKS FOR REFERENCE

Mehrotra H.C and T S Goyal, Direct taxes, Sahithya Bhavan Publication, Agra.

Vinod K. Singhania, Direct Taxes, Taxman Publication Private Ltd, New Delhi.

Gaur and Narang, Law and practice of Income Tax, Kalyani Publications, Ludhiana.
Bhagawathi Prasad, Direct Taxes.

B. Mariyappa, Income tax Law and Practice-I, Himalaya Publishing House. New Delhi.
Dr. Saha, Law and Practice of Income Tax, Himalaya Publishing House.

Note: Latest edition of textbooks may be used
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Introduction to Income Tax 11

Tax Evasion

Tax evasion Is the process of reducing tax liability by way of adopting false and dishonest means.
This can be done in two way by suppressing income and/orinflating expenses. Clearly, itisan ultegal and
unethical way of reducing tax liability.

Tax Avoidance
Tax avoidance is the process of reducing tax liability by taking advantage of the various loopholes
inthe taxation law. This is not anillegal device but surely unethical and violates the spirit of the law.

Tax Planning

Tax planning is an mteIhgent and dignified way of reducing tax liability by availing various
deductions, allowances, incentives, reliefs, etc., as provided by the Act. Therefore, it is ne;ther illegal
nor unethical. itjustrequires athorough knowledge ofthetaxlaws.

Rate of Tax for Assessment Year 2022-23
Tax Rate for any Individuals, HUF, AOP, BOI & Artificial Persons

Existing Tax Regime:
1. For any other resident individual (Who is below 60 years ), any non-resident individual, every
HUF/AOP/BOI/artificial juridical person:

. Netincomerange Income-tax rates
Up to ¥ 2,50,000 e Nil
XI250i000 2500000 o snine L %
% 5,00,000 - % 10,00,000 e 20%
“gbove = £10,00,000 ¢ 30%

2. Fora resadent senior citizen (who is 60 years or more at any time during the previous year but less
than 80 years on thelastday of the prewous year). =

Netincome range R _ Income-taxrates _,
R P T 7
%3,00,000 =T 500,000 > ] i B0 L

~ £5,00,000 - 10,00,000 ISR YR
above - ¥ 10,00, e oA 30%

1, Fora resrdentsupersemorcrtrzen (whois 80 years ormore atany time dunng the previous year).

Netincomerange . ‘ Income-tax rates

' Up to 7 5,00,000 I ey e
_£5,00,000 - ¥ 10,00,000 | O 20%

~ above - ¥ 10,00,000 SRR R 1L e

Note- ¥ Rebate under section 87A: A resudent mdqwduai (whose net income upto ¥ 5,00 OOD) can
avail rebate under section 87A. Itis deductible from income-tax before calculating education
cess. The amountof rebate is 100 percent of income-tax or¥ 12,500, whicheveris less.

** Surcharge: 10%-ifthe netincome is between 50 lakhsto 1 crore,
15% -ifthe netincomeis between 1 crore to 2 crore,
25% - ifthe netincomeis between 2 crore to 5 crore,
37%- if the netincome exceeds 5 crore. :
Health and Education cess: 4% of the total of income tax and surcharge.
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Name of the Program: Bachelor of Commerce (B.Com)
Course Code: B.Com 5.3
Name of the Course: PRINCIPLES & PRACTICE OF AUDITING

Course Credits No. of Hours per week Total No. of Teaching Hours
4 Credits 4 Hrs 60 Hrs
Pedagogy:

Classroom lecture, Case studies, Group discussion, Seminar & field work etc.,

Course OQutcomes:
On successful completion of the course, the students will be able to,
a) Understand the conceptual framework of auditing.
b) Examine the risk assessment and internal control in auditing
¢) Comprehend the relevance of IT in audit and audit sampling for testing.
d) Examine the company audit and the procedure involved in the audit of different entities.
e) Gain knowledge on different aspect of audit reporting and conceptual framework
applicable on professional accountants.

Syllabus

Module: 1 —INTRODUCTION TO AUDITING 12 Hrs
Auditing: Introduction, Meaning, Definition, Objectives; Types of Audit; Merits and Demerits of
Auditing; Relationship of Audit with other Disciplines; Preparation before commencement of New Audit;
Working Papers; Audit Note Book; Audit Program; Qualities of an Auditor; Audit Planning; Audit
Strategy; Audit Engagement; Audit Documentation; Audit Evidence; Written Representation

Module: 2 — RISK ASSESSMENT & INTERNAL CONTROL ‘ 12 Hrs
Audit Risk: Introduction, Assessment of Risk; Internal Control: Meaning and Objectives; Internal check:
Meaning, Objectives and Fundamental Principles; Internal Check with regards to Wage Payment, Cash
Sales and Cash Purchases.

Module: 3 — VERIFICATION & VALUATION OF ASSETS & LIABILITIES 12 Hrs
Meaning and Objectives of Verification and Valuation; Position of an Auditor as regards the Valuation
of Assets; Verification and Valuation of different items of Assets: Land and Building, Plant and
Machinery, Goodwill, Investments, Stock in Trade; Liabilities: Bills

Module: 4 —- COMPANY AUDIT & AUDIT OF OTHER ENTITIES 12 Hrs
Company Auditor: Appointment, Qualification, Powers, Duties and Liabilities; Professional Ethics of an
Auditor
Other Entities: Audit Procedure of NGOs, Charitable Institutions, Educational Institutions, Government,
Local Bodies, Cooperative Societies, Hotels, Hospitals, Clubs & Banks

Module: 5 — AUDIT REPORT & PROFESSIONAL ETHICS 12 Hrs
Audit Report: Introduction, Meaning, Elements of Audit Report; Types of Audit Report; Independent
Auditor’s Report and their illustration
Professional Ethics: Code of Ethics; Professional Accountants in Public Practices and Business,
Fundamental Principles of Professional Ethics

SKILL DEVELOPMENT ACTIVITIES:

1. Design and develop an audit plan program for a joint stock company

2. List the various documents necessary to be verified in the audit process

3. Draft an audit report (Clean or Modified) with imaginary data

4. Visit an audit firm, write about the procedure followed by them in auditing the
books of accounts of a firm
Record the verification procedure with respect to any one fixed asset

Draft an audit program

&
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BOOKS FOR REFERENCE

11

o s W

ICAI Study Materials on Auditing and Assurance

B.N. Tandon, Principles of Auditing, S. Chand and Company, New Delhi.
T.R. Sharma, Auditing Principles and Problems, Sahitya Bhawan, Agra.
J.M. Manjunatha and others, Auditing and Assurance, HPH.

" Gupta Karnal, Contemporary Auditing, Tata Mc. Graw-Hill, New Delhi.

R.G. Saxena, Principles of Auditing

Note: Latest edition of text books may be used.
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Name of The Program: Bachelor of Business Administration (BBA)
Course Code: BBA 5.2
Name of the Course: Income Tax -1

Total No. of

Course Credits No. of hours per week Teaching hours

4 Credits 4 hours 56 hours

Pedagogy: Classroom lectures, tutorials, Group discussion, Seminar, Case studies & field work
etc.,

Course Outcomes: On successful completion of the course, the students will be able to:

a) Comprehend the procedure for computation of Total Income and tax liability of an individual.
b) Understand the provisions for determining the residential status of an Individual.

¢) Comprehend the meaning of Salary, Perquisites, Profit in lieu of salary, allowances and various

| retirement benefits.

d) Compute the income house property for different categories of house property.
) Comprehend PAN, TDS & advances tax Ruling

Syllabus , , Hours

Module 1: Basic Concepts of Income Tax 12

Introduction —~Meaning of tax-, types of taxes, and cannons of taxation.
Brief history of Indian Income Tax, Legal framework of taxation.

Important definitions: Assesse, Assessment, Assessment year, Previous year including exceptions,
Person, Income, Casual Income, Gross total income, Total income, Agricultural income (Simple
Problems). Exempted incomes of an individual under section 10.

Module 2: Residential Status and Incidence of Tax 10

Introduction — Residential status: Meaning, Basic and Additional conditions u/s 6 including
exceptions. Determination of residential status of an individual (Problems). Incidence of tax
(Problems)

Module 3: Income from Salary ' 16

Introduction — Meaning: Salary, Basis of charge, Allowances, Perquisites, Provident Fund,
deductions u/s 16- Retirement Benefits — Gratuity, pension and Leave salary and Problems on
Computation of Taxable Salary (excluding retirement concepts)

Module 4: Income from House Property 10

Introduction - Basis for charge. Annual Value: Determination of Gross and Net Annual Value,
Types of House property, Deductions u/s 24, Composite rent, Vacancy Allowance, Unrealized
Rent and its recovery — Problems on pre-construction interest and Problems on Computation of
Taxable Income from House Property.

Module 5: PAN, Tax Déduction at Sources & Advance Tax =
48 A P
3y
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Permanent Account Number - Meaning, Procedure for obtaining PAN and transactions ~werc
quoting of PAN is compulsory. Income Tax Authorities their Powers and duties -Theory only.

Tax Deduction at Source (TDS): Introduction - Meaning- Provisions — Theory only.
Advance Tax: Meaning - Provisions of advance tax Instalment of advance tax and due dates -
Theory only

Skill Development Activities:

1. Prepare a slab rates chart for different Individual assesses.

2. Visit any Chartered Accountant office Collect and record the procedure involved in filing the
Income tax returns of an Individual.

3. List out any 10 Incomes exempt from tax of an Individual.

4. Prepare the list of perquisites received by an employee in an organization.

5. Identify and collect various enclosures pertaining to Income tax returns of an individual.

6. Any other activities, which are relevant to the course.

Books for References:

1. Mehrotra H.C and T.S.Goyal, Direct taxes, Sahithya Bhavan Publication, Agra.

2. Vinod K. Singhania, Direct Taxes, Taxman Publication Private Ltd, New Delhi.

3. Gaur and Narang, Law and practice of Income Tax, Kalyani Publications, Ludhiana.
4. Bhagawathi Prasad, Direct Taxes.

5. B.Mariyappa, Income tax Law and Practice-I, Himalaya Publishing House. New
Delhi

6. Dr. Saha, Law and Practice of Income Tax, Himalaya Publishing House.

7. Dr Swaminathan , Income Tax — Kalyani Publications

Note: Latest edition of text books may be used.
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Political Science Syllabus wef 2021-22

Unit- ITI | Chapter-5 Judiciary- Supreme Court and High Court: 8 Hours
Composition, Powers and Functions, Public Interest Litigation,
Judicial Activism

Chapter-6  Electoral Process: Election Commission-
Composition, Powers and Functions, Electoral Reforms.

Exercise:
¢ Department can debate on the role of Constitution in the country’s development.

* Students can empirically evidence the effectiveness of concepts like —Freedom, Equality,
Justice, Rights and Duties by conducting surveys.

» Can hold special lectures on various provisions of Constitution like working of Election
Commission, Art 246, 356 etc.

a0 ‘ , f%»’
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Syllabus wef 2021-22

UNDERSTANDING INDIA AND INDIAN CONSTITUTION

Ability Enhancement Compulsory Courses (AECC)

UNDERSTANDING INDIA AND INDIAN CONSTITUTION

Total Contact Hours: 24 Course Credits: 2

No. of Teaching Hours/Week:2

Duration of ESA/Exam: 1 Hours

Formative Assessment Marks: 20

Summative Assessment Marks: 30+20=50

Course Objective:

The purpose of the course is to familiarize the students with the key elements of Indian
constitution. The course has been designed to cover the journey of the India from its emergence as
a Republic. This will enable the students to understand various political Institutions that are
operationalised under the Indian Constitution.

Learning Outcomes:

After completing this course students will be able to-

Understand the philosophy of the Constitution and its structure.

¢ Appreciate the role of Constitution in a Democracy

Measure the powers and functions of various offices under the Constitution.

Unit Contents of Course: 24 Hours
Unit-1 Chapter- 1 Making of Indian Constitution : Constituent 8 Hours
Assembly- Composition, Objectives, Preamble and Salient
features of the Indian Constitution.
Chapter-2 Fundamental Rights, Fundamental Duties, Directive
Principles, Citizenship and duties of a Citizen
Unit-Il | Chapter-3 Union Government-President, Vice-President, 8 Hours
Prime Minister and Council of Ministers, Speaker
Chapter-4 State Government- Governor, Chief Minister and
Council of Ministers, Speaker
46
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Digital Fluency

Course Title: Digital Fluency Course Credits: 2

Total Contact Hours: 15 hours of theory and 30 hours of Duration of ESA:

practicals

Formative Assessment Marks: 40 marks Summative Assessment
Marks: 60 marks

Course Content: In concurrence with Digital 101 on Nasscom 101 environment

SLno Content Details of topic Duration
1. | Registration Future Skills Course Registration Process
Overview of Emerging Technologies:
i. Artificial Intelligence, Machine 05 Theory
’ Learning, Deep Learning, hours and
Il\éll:::;;nlg' il. D:atabase Manag‘ement for Data Science, lq
2. Technologies Big Data Analytics, practical
iii. Internet of Things (IoT) and Industrial hours
Internet of Things (IToT)

iv. Cloud computing and its service models
v. Cyber Security and Types of cyber

attack
Module 2: Appllcatlol}s qf emerging technologies: (1)15 T.heor()lz
Applications of 1. A?’tlﬁ(:lal Intelllgence ours an
Emersia ii. Big Data Analytics 10
3, Techno%o iges iii. Internet of Things practical
g iv. Cloud Computing hours
v. Cyber Security
05 Theory
. Importance of the following: hours and
I\g?;li;;llils i. Effective Communication Skills 10
4. gl ii. Creative Problem Solving & Critical practical
Essential Skills G
Bevand Thinking hours
iii. Collaboration and Teamwork Skills
Technology

iv. Innovation & Design Thinking
v. Use of tools in enhancing skills

References to learning resources:
1. The learning resources made available for the course titled “Digital 101” on Future Skills Prime
Platform of NASSCOM

'\. DY
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Pedagogy
Flipped classroom pedagogy is recommended for the delivery of this course.
For every class:
1.Before coming to the class students are expected to go through the content (both video and
resources) on the related topic and give the quiz on Future Skills Prime Platform of NASSCOM.
2.Class room activities are designed around the topic of the session towards developing better
understanding, clearing misconceptions and discussions of higher order thinking skills like
application, analysis, evaluation and design.
3.Every theory class ends with announcement of exercise for practical activity of the week

Assessment

Formative Assessment

Assessment Occasion

Weightage in Marks

IG

After watching videos of each topic, 05 marks tests
are to be given by the students on Future Skills Prime
Platform. The total marks earned by students is to be
computed.

No weightage

Formative Assessment (Internal Assessment): All
activities and Practical sessions from Module 1,
Module 2 and Module 3 need be completed by
students. All the activities are expected to be done in
teams with each team comprising of 02 -03 students,
Each of Module 1 and Module 2 carry 15 marks
weightage and Module 3 carries 10 marks weightage.

40%

Summative Assessment

University will conduct examination which carries
60 marks weightage.

60%

In addition, after completion of all 3 modules students will be giving final assessment with 30
questions (30 min) on Digital course on Future Skills Prime platform. Students will have
maximum of two attempts and those who score at least 50% marks will get certificate from
NASSCOM.

Lo ~ ;B:'ﬁ-
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Program UG All Streams Satdastir v
Name

Course Title Cyber Security (Theory)

Course Code: | SEC-5 No. of Credits 03
Contact hours | 45Hrs Duration of SEA/Exam 03 Hrs
lli/?ar;ﬁ:twe g 40 Summative Assessment Marks 60

Course Outcomes (COs): After the successful completion of the course, the student will be able to:

COl1

After completion of this course, students would be able to understand the concept of
Cyber security and issues and challenges associated with it.

CO2

Students, at the end of this course, should be able to understand the cyber crimes, their
nature, legal remedies and as to how report the crimes through available platforms and|
procedures.

CO3

On completion of this course, students should be able to appreciate various privacy and
security concerns on online Social media and understand the reporting procedure of
inappropriate content, underlying legal aspects and best practices for the use of Social
media platforms.

CO4

After the completion of this module, students would be able to understand the basig
concepts related to E-Commerce and digital payments. They will become familiar with
various digital payment modes and related cyber security aspects, RBI guidelines and
preventive measures against digital payment frauds.

CO5

Students, after completion of this module will be able to understand the basic security
aspects related to Computer and Mobiles. They will be able to use basic tools and

technologies to protect their devices.

Contents

45Hrs

Module-I. Introduction to Cyber security: Defining Cyberspace and Overview of
Computer and Web-technology, Architecture of cyberspace, Communication and web
technology, Internet, World wide web, Advent of internet, Internet infrastructure for data
transfer and governance, Internet society, Regulation of cyberspace, Concept of cyber
security, Issues and challenges of cyber security.

09

Module-11. Cyber-crime and Cyber law: Classification of cybercrimes, Common cyber-
crimes- cyber-crime targeting computers and mobiles, cyber crime against women and
children, financial frauds, social engineering attacks, malware and ransomware attacks,|
zero day and zero click attacks, Cybercriminals modus-operandi, Reporting of cyber
crimes, Remedial and mitigation measures, Legal perspective of cyber crime, IT Act
2000 and its amendments, Cyber-crime and offences, Organisations dealing with Cyber-
crime and Cyber security in India, Case studies.

09

Module III. Social Media Overview and Security: Introduction to Social networks.
Types of Social media, Social media platforms, Social media monitoring, Hashtag, Viral
content, Social media marketing, Social media privacy, Challenges, opportunities and
pitfalls in online social network, Security issues related to social media, Flagging and
reporting of inappropriate content, Laws regarding posting of inappropriate content, Best
practices for the use of Social media, Case studies.

08
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Maodule IV. Definition of E- Commerce, Main components of E-Commerce, Elements of
E-Commerce security, E-Commerce threats, E-Commerce security best practices,|
Advantage of e-commerce, Survey of popular e-commerce sites.

Introduction to digital payments, Components of digital payment and stake holders,|
Modes of digital payments- Banking Cards, Unified Payment Interface (UPI), e-Wallets,
Unstructured Supplementary Service Data (USSD), Aadhar enabled payments, Digital
payments related common frauds and preventive measures. RBI guidelines on digital
payments and customer protection in unauthorized banking transactions. Relevant
provisions of Payment Settlement Act,2007.

08

Module V. End Point device and Mobile phone security, Password policy, Security
patch management, Data backup, Downloading and management of third-party software,
Device security policy, Cyber Security best practices, Significance of host firewall and|
Ant-virus, Management of host firewall and Anti-virus, Wi-Fi security, Configuration of
basic security policy and permissions.

|

Course Articulation Matrix: Mapping of Course Outcomes (COs) with Program Outcomes

Course Out comes(COs) /Program Program Outcomes (POs)

Outcomes (POs) 12[3[4]5[6]7]8]9] 10] 11] 12T 13

14

15

Quickly understand the given problem
and come up with the correct answer

Identify, construct and compute numerical
situations by work with numbers

Conceive and develop a methodology for
analyzing data and solving a problem.

Define, modify and apply critical thinking
to real time situations.

Pedagogy Problem Solvmg
: Formative Assessment for Theory

Assessment Occasmn/type ‘ £ ....Mar'ks o |

Internal Test1 20%
Assignment/Surprise Test 20%
Total 40 Marks

Formative Assessment as per guidelines.

Text/References

1 ICyber Crime Impact in the New Mlllenmum by R. C Mishra, Auther Press. Edition 2010 s

Belapure and Nina Godbole, Wiley India Pvt. Ltd. (First Edition, 2011)

2 Cyber Securlty Undcrstandmg Cyber Cmnes Computer Forensms and Legal Perspectwes by Surmt

3 [Security in the Digital Age: Social Media Security Threats and Vulnerabilities by Henry A. Oliver,

Create Space Independent Publishing Platform. (Pearson , 13™ November, 2001)

Cyber Laws: Intellectual Property & E-Commerce Security by Kumar K, Dominant Publishers.

Fundamentals of Network Security by E. Maiwald, McGraw Hill.

QN |

Network Security Bible, Eric Cole, Ronald Krutz, James W. Conley, 2nd Edition,
Wiley India Pvt. Ltd.
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1.4 INFORMATION SYSTEMS AND COMPUTERS
Objectives
1. To familiarize student with aspect of business information systems and relevant information
technology.
2. To Develop skills to design and implement simple computer based business and audit information
systems.

MODULE -1

Information Systems and their role in businesses, types of information systems — Operation support
system, management support system, TPS, PCS, EIS, MIS, OAS, DSS, GDSS, expert systems,
artificial intelligence, Information systems at levels of management, HRIS, Accounting Information
system, Marketing information systems, manufacturing and production information system,
Developing information systems — systems analysis and design, SDLC — types, introduction to ERP,
introduction to cloud computing.

MODULE -2

IT-GRC (Governance, Risk and Compliance), Information system audit standards — ISO 27001 —
Information security and management standard (ISMS) , Capability Maturity Model (CMM), Control
Objectives for Information and related Technology (COBIT) — IT Governance model, Health
Insurance Portability and Accountability Act (HIPAA), Statement on Auditing Standards (SAS) for
service organization.

MODULE -3

Overview of specific section of IT ACT 2008 different sections, electronic contracting, digital
signature, cyber offence, certifying authorities, Concepts of Cyber forensics/Cyber Fraud
investigation, Overview of Information Security Standards - ISAE 3402/SA 402, ITIL

MODULE - 4

Database definition, types of structures, DBMS software-creating, editing, modifying, searching and
sorting databases, creating and printing formatted reports, designing custom screen displays, multiple
data files, executing queries and relational algebra

MODULE - 5

Spread sheet software - range, formulas, types of functions, types of charts, what-if analysis-Goal Seek
Analysis, data validation, subtotal, Applying Absolute (Fixed), statistical functions — min, max, count,
countif, countA, stdev, mean, mode, median, variance, correlation, percentile, quartile, rank, financial
functions — PV, NPV, NPER, PMT, RATE, IRR, SLN, SYD, IPMT, DB, logical functions — if, else,
and, or, not, multiple if statements, Vlookup, Hlookup, sorting data - types, conditional formatting,
page layout - settings, filtering data, data analysis - descriptive statistics, pivot tables

Books for Reference:

1.0’ Brien James — A Management Information Systems, Tata Mc Graw Hill, New Delhi.

2. Lauden and Lauden —. Management Information Systems, Prentice flail of India, New Delhi.

3. Gordan B Davis — Management Information Systems, Mc Graw Hill .

4. Information Systems Control & Audit, By Weber, Pearson Education, India

5. Information Technology Control and Audit, Third Edition, Sandra Senft. Frederick Gallegos, CRC
Press

6. Information System Audit and Assurance, By D. P. Dube, Ved Prakash Gulati, Maraw Hill
Education

7. For modules 4 and 5 the teacher will decide the software of his/her choice and a appropriate books

* A viva-voce and Practical exam for 30 marks will be conducted for above subject.
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2.7 MICRO FINANCE
Objectives:

1) To make the student understand the concept of Financial Benefits and RBI guidelines to Micro
Finance.

2) To have on overview of different players, institutions and regulatory agencies influencing the
Micro Finance activity.

3) To examine & compare the changing scenario of the Rural people with the use of
Microfinance.

Module 1 : Introduction to Finance
Meaning & definition of Finance -- Who, where, what, how & when of financial Arrangements --
Types of Financial or credit arrangements.

Module 2: Financial Institutions

Financial institutions — establishments -- objectives & functions -- NABARD, IFCI, SIDBI, ICICI,
SFC & GRAMEEN BANKS Role of Commercial Banks and Rural Credit-Objectives and functions of
commercial Banks-The Progress of Commercial Banks-Types of Rural Credit- Short term and long
term credit-Terms and Conditions of finance-Repayment conditions-Lead Banks Scheme and Rural
Credit Institutional Linkages Need for Readjustment of Rural Development Strategies Need for
Sustainable Rural Development

Module 3: Micro Credit:

Micro finance: Concept, Elements, Importance and Brief History-Sustainable community Banking-
role of Micro finance in Poverty Reduction.

Meaning & Definition of Micro Credit — Micro Finance -- Features — Models — Channels — Micro
Finance Institution — Introduction — establishment — objectives — their operations — pros & cons of
MFT’s.

Module 4: Self Help Groups:

Meaning of SHG’s — Pattern of their functions — Funding Agencies of these SHG’s — Activities of
SHGs: Savings, Credit, Marketing and Insurance — Role of SHG’s in Financial & Social Inclusion.
Self-help, Self-help Groups and Self-help Promotion: concepts, Elements, Stages and Significances -
Structure of Self-help groups - Precautions to be taken while forming the SHGs

Module S: Functioning of SHG’s

Various Models of SHGs existing in India -- their features, objectives, functions — Govt, schemes —
NGO Activeness — Present state - Role of NGOs in Rural Development Interface between NGOs and
GOs : Need and Strategies of Non Governmental Organizations :Concept - Structure — F unding.

Books for references:

1. AN.Agarwal and Kundana Lal: - Rural Economy of India — Vikas publilshing House Ltd. —
New Delhi-110014, 1990

The Economics of Microfinance by Jonathan Morduch and Beatriz Armendariz
Women at the Centre: Grameen Bank Borrowers After One Decade by Helen Todd
Small, Short and Unsecured: Informal Rural Finance in India by F J A (Fritz) Bouman

S AN

Micro Finance — Impact and insights S.Rajagopalan Nirali Parikh The ICFAI University press
2007

6. Micro Finance and Poverty eradication - Indian and global experiences Dr. Daniel Lazar Prof.
P.Palanichany New Century Publication, New Delhi 2008

7. Macro Dynamic of Micro Finance Daniel Lazar P. Natarajan IMalabilgg\.,AD‘qo Excels Books
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3. Lambhair Sharma, McDaniel, Marketing Management. Cengage Learning Pvt. Ltd,,
2012.

4. William D Perreault and Jerome McCarthy, “Basic Marketing: A Global Managerial
Approach”, Tata McGraw Hill, 2006

5. Adrian Palmer, Introduction to Marketing, Oxford

1.6 PERSPECTIVES OF BUSINESS AND INDUSTRY
1. GENERAL INFORMATION
Credits 4
Hours per week 4
2. PERSPECTIVE
" Studentspursue management courses in the realm of business and industry. Such perspectives
during the course itself gives them an edge over others, who grasp the business and industry
perspectives subsequent to their becoming insiders of organizations. Hence, this understanding
must cover not only the Indian economy but Indian business/industry also. An overview of the
context in which one is operating is essential. An attempt is made to give a feel and insight into
the world of business and industry in India in particular and Indian economy in general along
with some required legal content.
3. OBJECTIVES AND OUTCOMES
OBJECTIVES
This course aims at :
S, Enumerating the fundamentals of Indian économy, business and industry
. Studying the present status of Business & Industry in India
e Getting a glimpse of future challengés

OUTCOMES '
The outcome of this course is the level of understanding of the dynamics of business and

industry by students.

4. COURSE CONTENT AND STRUCTURE
The course has been divided in to six modules to cover the several dimensions of Business and

Industry and various aspects of environment in which they operate.
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MODULE ONE: AN OVERVIEW OF INDIAN ECONOMY ' 7 HOURS

The structure of Indian Economy, Pillars of Economic Development, Role and contribution of
Agriculture, Industry and Services; Performance, recent trends and future scenario of these

sectors in Indian Economy.

(Relevant and latest data have to be used extensively wherever necessary)

MODULE TWO: ESSENTIALS OF BUSINESS & INDUSTRY 10 HOURS

Meaning, nature, role and importance of business and industry, Functions and processes,
Internal and external influences, Different forms of enterprises, Interaction and linkages with
Government and civil societyCauses and Consequences of industrialization, The IT system of

industrialization-services, enabled services, linkage with Manufacturing & Agriculture
MODULE THREE: EVOLUTION OF BUSINESS & INDUSTRY IN INDIA 6 HOURS

Structure of Indian society, LPG era, Economic reforms since 1991, Entreprencurship Culture in

India, Industrial Policy, 2014& changing economic policy era.

MODULE FOUR: STRUCTURE AND STATUS OF BUSINESS & INDUSTRY IN
INDIA 12 HOURS

Start-ups and MSME sector, Export oriented companies, MNCs in India, Industry associations
and bodies, Profile of eminent industry persons and houses. Nature and types of crisis, Physical
damage crisis, non-physical damage crisis, Stages of crisis like pre crisis stage, acute crisis, post

crisis, consequences of and strategies for managing crisis

MODULE FIVE: LEGAL FACETS OF BUSINESS AND INDUSTRY 15 HOURS

Factories Act, 1948, Minimum Wages Act, 1948, Employees® State Insurance Act, 1948,
Employees’ Provident Funds and Miscellaneous Provisions Act, 1952, Contract Labor
(Regulation and Abolition) Act, 1970, Maternity Benefit Act,1961 & Amendment Act 2017,
Industrial Disputes Act, 1947, Indian Trade Union Act, 1926 Object and Scope , Application

and Major Provisions of these Acts

MODULE SIX: INTERFACE WITH VOLUNTARY ORGANIZATIONS 6 HOURS
}m A ,\~‘,
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importance of management development — Management development process - Leader centered

techniques of management development.

6 MODULES 6: 8 HOURS

Practical - Design and conduct training program and visit vocational training institutes.
[ Create and implement a training needs analysis

0 Develop and implement a training plan

[] Assess and/or evaluate a training plan

O Propose alternatives to training

5. PEDAGOGY

- Lectures

- Demonstration with training materials/videos

- Practical Excises — Individual and Group

- Case Studies

6. TEACHING/LEARNING RESOURCES

ESSENTIAL READINGS

1. Goldstein Irwin L, “Training In Organizations - Needs Assessment, Development &
Evaluation’’, Wordsworth Publication

2. Lynton & Parekh, “Training for Development”, Sage Publications

3. Robert L. Craig, “ASTD Training and Developmen » McGraw Hill Publications
4, Dugan laird, “Approaches to Training and Developmen » Perseus Publishing,
2003

5. Rao TV, “Readings in HRD”, Oxford & IBH

6. NM Agrawal, Transfer of Learning - ISTD Article

7. Noe, A Raymond &Kodwani, Deo Amitabh, “Employee Training and
Development”, 5e, McGraw Hill Publications, 2012

H2 INDUSTRIAL AND EMPLOYEE RELATIONS

1. GENERAL INFORMATION

No. of Credits per week 4

No. of Hours per week 4

2. PERSPECTIVE OF THE COURSE

6F 0

1\

(>

The legal aspects of HR and our legal system have a pervasive impact on business activities.
PHINGIFAL
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Decisions of PM and/or IR executives frequently raise issues which should be carefully
" evaluated as to their legal consequences before they are implemented. The failure to appreciate
these legal implications can lead to seriously damaging, if not disastrous, results for an
organization. The approach of this course would be to address National Laws and APEX court

decisions that relate to law of the country in general and Labor Laws in particular.

3. COURSE OBJECTIVES AND OUTCOMES

OBJECTIVES

- To develop an understanding of the interaction pattern among labor, management and the State
- To build awareness of certain important and critical issues in Industrial Relations
OUTCOMES

- By the end of this course the student would learn basic knowledge of the Indian

Industrial Relations System and its distinctive features in comparison to other countries

4. COURSE CONTENT AND STRUCTURE

1 MODULE 1: INDUSTRIAL RELATIONS 8 HOURS
Definition — Nature - Evolution of IR in India - Context and environment of IR — Three actors
and their roles in IR -Approaches to IR &HR Relations - Gandhian approach - Marxian
approach and Dunlop’s Systems approach. Emerging Trends in IR, Future of IR in India

2 MODULE 2: IR POLICIES 12 HOURS

The state and IR policies - Evolution of IR policies - National Commission on Labor& IR
policy (1969) - Grievance procedure — discipline - Labor courts - Collective bargaining: concept
and development - Industrial unrest in India Industrial Disputes Act 1947 - Objects Of the Act -
Important Definitions: Authorities Under The Act - Causes Of Industrial Disputes - Types Of
Industrial Disputes - Prevention Of Industrial Disputes - Reference Of Disputes Settlement -
Strikes - Lock- Outs - Lay Off-Retrenchment - Unfair Labor Practices - Standing Orders -
Service Rules —Misconduct - Principles Of Natural Justice - Domestic Enquiry - Remedial

Counseling

3 MODULE 3: TRADE UNIONS 10 HOURS
Reasons and types of trade unions - Trade union movement in India - Problems and challenges

of trade unions - Functions of trade unions - Strengthening trade unions, il

- ¥
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Name of The Program: Bachelor of Business Administration
Course Code: BBA 6.1
Name of the Course: Business Law

h Total No. of
Course Credits No. of hours per week Teaching hours
4 Credits 4 hours 56 hours

Pedagogy: Classroom lectures, tutorials, Group discussion, Seminar, Case studies & field work etc.,

Course Outcomes: On successful completion of the course, the students will be able to:

a) Comprehend the laws relating to Contracts and its application in business activities.

b) Comprehend the rules for Sale of Goods and rights and duties of a buyer and a Seller.

c) Understand the importance of Negotiable Instrument Act and its provisions relating to Cheque and
other Negotiable Instruments.

d) Understand the significance of Consumer Protection Act and its features

¢) Understand the need for Environment Protection.

Syllabus | Hours

Module 1: Indian Contract Act, 1872 " 16

Introduction — Definition of Contract, Essentials of Valid Contract, Offer and acceptance,
consideration, contractual capacity, free consent. Classification of Contract, Discharge of a contract,
Breach of Contract and Remedies to Breach of Contract. s :

Module 2: The Sale of Goods Act, 1930 12

Tntroduction - Definition of Contract of Sale, Essentials of Contract of Sale, Conditions and
Warranties, Transfer of ownership in goods including sale by a non- owner and exceptions.
Performance of contract of sale - Unpaid seller, rights of an unpaid seller against the goods and
against the buyer.

Module 3: Negotiable Instruments Act 1881 12

Introduction — Meaning and Definition of Negotiable Instruments — Characteristics of Negotiable
Instruments — Kinds of Negotiable Instruments — Promissory Note, Bills of Exchange and Cheques
(Meaning, Characteristics and types) — Parties to Negotiable Instruments —Dishonour of Negotiable
Instruments — Notice of dishonour — Noting and Protesting.

Module 4: Consumer Protection Act 1986 08

Definitions of the terms — Consumer, Consumer Dispute, Defect, Deficiency, Unfair Trade
Practices, and Services, Rights of Consumer under the Act, Consumer Redressal Agencies —
District Forum, State Commission and National Commission.

Module 5: Environment Protection Act 1986 08

0 U 000U Q2 0uUo
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Introduction - Objectives of the Act, Definitions of Important Terms — Environment, Environment
Pollutant, Environment Pollution, Hazardous Substance and Occupier, Types of Pollution, Powers of
Central Government to protect Environment in India.

Skill Development Activities:

1. Discuss the case of “Carlill vs Carbolic Smoke Ball Company” case

2. Discuss the case of “Mohori Bibee v/s Dharmodas Ghose™.

3. Briefly narrate any one case law relating to minor.

4. List at least 5 items which can be categorized as ‘hazardous substance’ according to Environment
Protection Act.

5. List out any six cybercrimes.

Cases:

The relevant legal point, facts and the judicial decision relating to the following 10 case laws are to
be specifically dealt with —

1. Balfour Vs Balfour

2. Carlill Vs Carbolic Smoke Ball Company
3. Felthouse Vs Bindley

4. Lalman Shukla Vs. Gauridutt

5. Durgaprasad Vs Baldeo

6.Chinnayya Vs Ramayya

7.Mohiribibi Vs. Dharmodas Ghosh

8. Ranganayakamma Vs Alvar Chetty

9. Hadley Vs Baxendale

Books for References: '
1. M.C. Kuchhal, and Vivek Kuchhal, Business Law, Vikas Publishing House, New Delhi.
2. Avtar Singh, Business Law, Eastern Book Company, Lucknow.

3. Ravinder Kumar, Legal Aspects of Business, Cengage Learning

4. SN Maheshwari and SK Maheshwari, Business Law, National Publishing House, New Delhi.
5. Aggarwal S K, Business Law, Galgotia Publishers Company, New Delhi

6. Bhushan Kumar Goyal and Jain Kinneri, Business Laws, InternationalBook House

7. Sushma Arora, Business Laws, Taxmann Publications.

8. Akhileshwar Pathak, Legal Aspects of Business, McGraw Hill Education, 6th Ed.

9. P C Tulsian and Bharat Tulsian, Business Law, McGraw Hill Education

10. Sharma,].P. and Sunaina Kanojia, Business Laws, Ane Books Pvt. Ltd., New Delhi
11. K. Rama Rao and Ravi S.P., Business Regulatory Framework., HPH

12. N.D. Kapoor, Business Laws, Sultan Chand Publications

13. K. Aswathappa, Business Laws, HPH,

14. Information Technology Act/Rules 2000, Taxmann Publications Pvt. Ltd.

15. Chanda.P.R, Business Laws, Galgotia Publishing Company

Note: Latest edition of Reference Books may be used.

L PRICPAL

NAGARJUNA COLLEGE OF MARAGEMENT o711

‘CHICKBALLAPR . 552190

e & 6 6 0 N f 1 o

Ta



TR SRV IRV VAR Y

U:.

U U U S

vy v

F W

[

UUUYPIUUPE @ UUYU G U

LY

o

Name of The Program: Bachelor of Business Administration
Course Code: BBA 6.3
Name of the Course: International Business

Course Credit No. of hours ' Total No. of
e per week Teaching hours
4 Cl‘edits 4 hours 56 hours

Pedagogy: Classroom lectures, tutorials, Group discussion, Seminar, Case studies & field work etc.,

Course Outcomes: On successful completion of the course, the students will be able to:
a) Understand the concept of International Business.

b) Differentiate the Internal and External International Business Environment.

¢) Understand the difference MNC and TNC

d) Understand the role of International Organisations in International Business.

e) Understand International Operations Management.

Syllabus Hours

Module 1: Introduction to International Business 12

Introduction- Meaning and definition of international business, need and importance of
international _ business, stages of internationalization, tariffs and non-tariff barriers to
international business.

Mode of entry into international business - exporting (direct and indirect), licensing and franchising,
contract manufacturing, turnkey projects, management contracts, wholly owned manufacturing
facility, Assembly operations, Joint Ventures, Third country location.

Module 2: International Business Environment 12

Overview, Internal and External environment - Economic environment, Political environment,
Demographic  environment, Social and Cultural environment, Technological and Natural
environment.

Module 3: Globalization 12

Meaning, features, essential conditions favoring globalization, challenges to globalization, MNCs,
TNCs - Meaning, features, merits and demerits; Technology transfer - meaning and issues in
technology transfer.

Module 4: Organizations Supporting International Business 10

Meaning, Objectives and functions of - IMF, WTO, GATT, GATS, TRIM, TRIP; and Regional
Integration- EU, NAFTA, SAARC, BRICS.

Module 5: International Operations Management 10

Global Supply Chain Management- Global sourcing, Global manufacturing strategies, International
Logistics, International HRM - Staffing policy and it's determinants; Expatriation and Repatriation
(Meaning only).
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Skill Development Activities:

a) Tabulate the foreign exchange rate of rupee for dollar and euro currencies for a month
b) List any two Indian MNC’s along with their products or services offered.

¢) Prepare a chart showing currencies of different countries

d) Collect and paste any 2 documents used in Import and Export trade.

Books for References: '
1. Rakesh Mohan Joshi. (2011). International Business, Oxford University Press, New Delhi.

9. Francis Cherunilam; International Business, Prentice Hall of India
3. P. SubbaRao — International Business — HPH
4. Sumati Varma. (2013). International Business (1st edi), Pearson.

5. Charles Hill. (2011). International Business: Text & Cases, Tata McGraw Hill, New Delhi.

6. International Business by Daniel and Radebaugh —Pearson Education

Note: Latest edition of Reference Books may be used.
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Name of the Program: Bachelor of Commerce (B.Com.)
Course Code: B.Com. 4.3
Name of the Course: BUSINESS REGULATORY FRAMEWORK

Course Credits No. of Hours per week Total No. of Teaching Hours
4 Credits 4 Hrs 56 Hrs
Pedagogy:

Classroom lecture, Case studies, Group discussion, Seminar & field work etc.,

Course Qutcomes:
On successful completion of the course, the Students will be able to recognize the laws relating to Contracts
and its application in business activities, understand Environmental Laws, IPRs & cyber law in the present
context

Syllabus

Module: 1 — INDIAN CONTRACT ACT, 1872 14 Hrs
Introduction — Meaning & Definition of Promise, Agreement & Contract; Classification of Contract;
Essentials of Valid Contract u/s 10; Offer and Acceptance — Meaning, Essentials & Types only;
Consideration — Meaning & Essentials only, Contractual capacity — Minors, Unsound mind & Insolvents;
Free consent; Discharge of a contract; Breach of Contract and Remedies to Breach of Contract

Module: 2 - INSOLVENCY & BANKRUPTCY CODE, 2016 14 Hrs
Insolvency — Concepts and Evolution; Bankruptcy/Insolvency; Historical Developments of Insolvency
Laws in India; Need for the Insolvency and Bankruptcy Code, 2016; Overall scheme of the Insolvency and
Bankruptcy Code; Important Definitions: Board, Claim, Corporate Debtor, Creditor, Debt, Default, Financial
Information, Insolvency Professional, Insolvency Professional Agency; Institutions under Insolvency and
Bankruptcy Code, 2016; Fast-track Corporate Insolvency Resolution Process & Voluntary Liquidation of
Corporate Persons: Legal Provisions

Module: 3 - COMPETITION AND CONSUMER LAWS 12 Hrs
The Competition Act 2002 —Objectives of Competition Act, Features of Competition Act, CAT, Offences
and Penalties under the Act, Competition Commission of India — Objectives, Composition & Functions
Consumer Protection Act 1986 — Definitions of the terms — Consumer, Consumer Dispute, Defect,
Deficiency; Unfair Trade Practices and Services — Definition & types; Rights of Consumer under the Act,
Consumer Redressal Agencies — District Forum, State Commission and National Commission

Module: 4 - ECONOMIC LAWS 12 Hrs
Indian Patent Act, 1970 — Meaning and Scope of Intellectual Property Rights (IPR), Procedure to get
Patent for Inventions and Non-Inventions.

FEMA 1999 — Objectives, Salient Features; Definitions — Authorized Dealer, Currency, Foreign
Currency, Foreign Exchange, Foreign Security

Module: 5 — ENVIRONMENT AND CYBER LAWS 10 Hrs
Environment Protection Act 1986 — Objectives of the Act, Definitions — Environment, Environment
Pollutant, Environment Pollution, Hazardous Substance and Occupier; Types of Pollution; Powers of
Central Government to protect Environmentin India; Recent Developments — Steps taken with regard to
Environmental Protection

Cyber Law — Introduction & Need; Areas of Cyber Law; Cyber space and Cyber security;

SKILL DEVELOPMENT ACTIVITIES:

Discuss the case of “Carlill vs Carbolic Smoke Ball Company” case
Discuss the case of “Mohori Bibee v/s Dharmodas Ghose”.

Discuss any one case law relating to minor

State the procedure for getting patent for ‘inventions’ and / or ‘non- inventions’

List any 5 ‘hazardous substance’ according to Environment Protection Act

List out any top upcoming jobs in cyber security and examine the skills required for the same
Any other activities, which are relevant to the course
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r Name of the Program: BBA
Course Code: BBA 1.3
Name of the Course: MARKETING MANAGEMENT

Course No. of Hours per Total No. of Teaching
Credits Week Hours
4 Credits 4 Hrs, 56
Hrs.

Pedagogy: Class room lecture, Tutorials, Group discussion, Seminar, Case studies & Field
work etc,,

Course Outcomes: On successful completion of the course, the student will
demonstrate:

e Understand the concepts and functions of marketing.

e Analyze marketing environment impacting the business.

e Segment the market and understand the consumer behavior

e Describe the 4 p’s of marketing and also strategize marketing mix

Describe p’s of service marketing mix.

Syllabus: Hours
Module 1: INTRODUCTION TO MARKETING 10

Meaning and Definition, Concepts of Marketing, Approaches to Marketing, Functions
of Marketing. Recent trends in Marketing-E- business, Tele-marketing, M-Business,
Green Marketing, Relationship Marketing, Concept Marketing, Digital Marketing,
social media marketing and E-tailing (Meaning only).

Module 2: MARKETING ENVIRONMENT 10

Micro Environment =~ The company, suppliers, marketing intermediaries
competitéfs,'publit and customers; Macro Environment- Demographic, Economic,
Natural, Technological, Political, Legal, Socio-Cultural Environment.

Module 3: MARKET SEGMENTATION AND CONSUMER 10
BEHAVIOUR

Meaning and Definition, Bases of Market Segmentation, Requisites of Sound Market
Segmentation; Consumer Behavior-Factors influencing Consumer Behavior; Buying
Decision Process.

Module 4: MARKETING MIX 20

Meaning, Elements of Marketing Mix (Four P’s) - Product, Price, Place, Promotion.
Product-Product Mix, Product Line, Product Lifecycle, New Product Development,
Reasons for Failure of New Product, Branding, Packing and Packaging, Labeling, Pricing
- Objectives, Factors influencing Pricing Policy, Methods of Pricing; Physical
Distribution- Meaning, Factors affecting Channel Selection, Types of Marketing
Channels. Promotion —Meaning and Significance of Promotion, Personal Selling and
Advertising (Meaning Only)
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Module 5: SERVICES MARKETING

06

Meaning and definition of services, difference between goods and services, features of

services, seven P’s of services marketing (concepts only).

Skill Developments Activities:
e Two cases on the above syllabus should be analyzed and recorded in the
skill development.
Design a logo and tagline for a product of your choice
Develop an advertisement copy for a product.
Prepare a chart for distribution network for different products.

T

\ &

Books for Reference:

L)

Philip Kotler, Marketing Management, Prentice Hall.

Lovelock Christopher, Services Marketing: People, Technology, Strategy, PHI
William J. Stanton, Michael J.Etzel, Bruce ] Walker, Fundamentals of Marketing,
McGraw Hill Education.

Bose Biplab, Marketing Management, Himalaya Publishers.
].C.Gandhi, Marketing Management, Tata McGraw Hill.

Ramesh and Jayanti Prasad: Marketing Management, 1.K. International
Sontakki, Marketing Management, Kalyani Publishers.

P N Reddy and Appanniah, Marketing Management

Note: Latest edition of text books may be used.

=" “OMNCIPAL -

NAGARJUNA COLLEGE OF MANAGEMENT AT

v O v v v

@ v U v g

v v v v

>

Ny

o

CHICKBALLAPUR - 56210

19



uafe

Name of the Program: BBA
Course Code: BBA 2.3
Name of the Course: BUSINESS ENVIRONMENT

Course No. of Hours per Total No. of Teaching
Credits Week Hours
4 Credits 4 Hrs. 56 Hrs.

Pedagogy: Class room’s lecture, tutorials, Group discussion, Seminar, Case studies.

Course Outcomes: On successful completion of the course, the Student will
demonstrate:

e An Understanding of components of business environment.

e Analyse the environmental factors influencing business organisation.

e Demonstrate Competitive structure analysis for select industry.

¢ Explain the impact of fiscal policy and monetary policy on business.

e Analyse the impact of economic environmental factors on business.

Syllabus: Hours

Module 1: INTRODUCTION BUSINESS ENVIRONMENT 12

Meaning of business, scope and objectives of Business, business environment, Micro .
and Macro-environment of business (Social, cultural, economic, political, legal
technological and natural) Impact of these factors on decision making in business,
Environmental analysis, and Competitive structure analysis of Business.

Module 2 : GOVERNMENT AND LEGAL ENVIRONMENT 12

Government Functions of the State, Economic role of government, State
intervention in business- reasons forand typ e s of state intervention in business.Impact

of Monetary policy,. Fiscal policy, Exim policy and Industrial policy on business.
Legal environment - Various laws affecting Indian businesses

Module 3: ECONOMIC ENVIRONMENT AND GLOBAL ENVIRONMENT 14

An overview of economic environment, nature of the economy, structure of

economy, factors affecting economic environment.

Globalisation of business; meaning and dimensions, stages, essential conditions of
globalisation, foreign market entry strategies, merits and demerits of globalisation of
business, Impact of Globalisation on Indian businesses, Forms of globalisation of
businesses - MNCs, TNCs etc..

Module 4: TECHNOLOGICAL ENVIRONMENT 10

Meaning and features; types of innovation, Impact of Technological changes on
business, Technology and Society, Technological acquisition modes, IT revolution and
business, Management of Technology.
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Module 5: NATURAL ENVIRONMENT

08

Meaning and nature of physical environment. Impact of Natural environment on

business.

Skill Developments Activities:

e Listout key features of recent Monetary policy published by RBI impacting

businesses.

Give your observation as to how technology has helped society.
Draft Five Forces Model for Imaginary business.
Identify the benefits of Digital transformation in India.

Books for Reference:

Dr. K Ashwatappa: Essentials of Business Environment

Sundaram & Black: The International Business Environment; Prentice Hall
Chidambaram: Business Environment; Vikas Publishing

Upadhyay, S: Business Environment, Asia Books

Chopra, BK: Business Environment in India, Everest Publishing

Suresh Bedi: Business Environment, Excel Books

Economic Environment of Business by M. Ashikary.

Business Environment by Francis Cherrinulam

Note: Latest edition of text books may be used .

Note: Latest edition of text books may be used.
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I Semester: Open Elective Course (OEC)

Name of the Program: Bachelor of Arts (Tourism)
Course Code: OECT1
Title of the Course: INTRODUCTION TO TOURISM AND

HOSPITALITY INDUSTRY
Course No. of Hours per Total No. of Teaching Hours
Credits Week
3 Credits 3+0+0 40 Hrs

Pedagogy: Classrooms lecture, tutorials, Group discussion, Seminar, Case studies & field
work etc.,

Course Outcomes: On successful completion of the course, the Students will demonstrate:
e Anunderstanding of basic concepts and terminologies in Tourism
e Anunderstanding of Tourism as an Industry
e An ability to discuss and describe the significance of tourism on various aspects of

human life
e A basic knowledge about selected popular Tourism Destinations in the World
Syllabus: Hours

08

Unit I: TOURISM TERMINOLOGIES

Tourism-Meaning, Definition, Types of Tourism, Domestic and International Tourism, Tourist-
Meaning, Definition, Types of Tourists. Excursionist.

Unit I1: TOURISM INDUSTRY 08

Characteristics of Tourism Industry, Service Industry v/s Manufacturing Industry, Components
of Tourism Industry.

Unit III: FORMS OF TOURISM 08

Cultural Tourism, Rural Tourism, Heritage Tourism, Eco Tourism, Adventure Tourism,
Medical Tourism, Dark Tourism, Culinary Tourism, Agri Tourism, Etc.

Unit IV: SIGNIFICANCE OF TOURISM 06

Economic, Socio-Cultural, Environmental, Political Significance of Tourism

Unit V: INTERNATIONAL TOURISM DESTINATIONS 10

USA, Brazil, Europe, Australia, China, Japan, UAE, South East Asia, Pacific Ocean Islands,
South Asia, Africa.

Text Books:
1. International Travel Management - A K Bhatia, 2013, Sterling Publishers

Tourism Principles and Practice — Sampada Kumar Swain and Jitendra Mohan Mishra
An Introduction to Travel and Tourism — Pran Nath Seth, Sushma Seth Bhat
Introduction to Tourism — Shailja Sharma

Tourism in India — Gupta VK

Sty
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Number of Theory Number of lecture hours| Number of field work hours
Credits
2 45 5
Content of AECC - Environmental Studies 45 hours
Unit 1 | Introduction to Environmental Studies 2

Multidisciplinary nature of environmental studies

Scope and importance; Concept of sustainability and
sustainable development.

Unit 2 | Ecosystems 6

What is an ecosystem? Structure and function of ecosystem;
Energy flow in an ecosystem: food chains, food webs and
ecological succession. Case studies of the following
ecosystems:

a) Forest ecosystem,
b} Grassland ecosystem,
¢j Desert ecosystem,

Aquatic ecosystems {ponds, streams, lakes, rivers, oceans,
estuaries)

i Natural Resources: Renewable and Non-Renewable
Unit3 |
Resources

Land resources and land-use change; Land degradation, soil
erosion and desertification.

Deforestation: Causes and impacts due to mining, dam
buﬁdi_ng on environment, forests, biodiversity and tribal
populations.

Water: Use and over-exploitation of surface and ground
water, floods, droughts, conflicts over water (international |
& inter-state).

| Energy resources: Renewable and non-renewable energy
sources, use of alternate energy sources, growing energy
needs, case studies.

Unit 4 | Biodiversity and Conservation 8

Levels of biological diversity: Genetic, species and
ecosystem diversity; Biogeographic zones of India;
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Biodiversity patterns and global biodiversity hot Spots.

India as a mega-biodiversity nation; Endangered and
endemic species of India.

Threats to biodiversity: Habitat loss, poaching of wildlife,
man-wildlife conflicts, biological invasions; Conservation of
biodiversity: In-situ and Ex-situ conservation of
biodiversity.

Ecosystem and biodiversity services: Ecological, economic,
social, ethical, aesthetic and Informational value,

Unit5 | Environmental Pollution 8

Environmental pollution: types, causes, effects and
controls; Air, water, soil and noise pollution,

Nuclear hazards and human health risks

Solid waste management, Control measures of urban and
industrial waste

Pollution case studies.

Unit 6 | Environmental Policies & Practices 7

Climate change, global warming, ozone layer depletion, acid
rain and impacts on human communities and agriculture.

Environment Laws: Environment Protection Act; Air
(Prevention & Control of Pollution} Act; Water (Prevention
and control of Pollution) Act; Wildlife Protection Act; Forest
Conservation Act. International agreements: Montreal and
Kyoto protocols and Convention on Biological Diversity
(CBD).

Nature reserves, tribal populations and rights, and human
wildlife conflicts in Indian context

Unit 7 | Human Communities and the Environment 6

Human population growth: Impacts on environment,
human health and welfare,

Resettlement and rehabilitation o project affected persons;
case studies. :

Disaster management: floods, earthquake, cyclones and
landslides.

Environmental movements: Chipko, Silent valley, Bishnois
of Rajasthan

Environmental ethics: Role of Indian and other religions

\ o ) r"f‘éé““'ju T
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and cultures in environmental conservation

Environmental communication and public awareness, case
studies (e.g., CNG vehicles in Delhi).

Unit8 | Field work 5

Reference
Carson, R. (2002). Silent Spring. Houghton Mifflin Harcourt.

Gadgil, M., & Guha, R. (1993). This Fissured Land: An Ecological History of India.
Univ. of California Press.

Gleeson, B. and Low, N. (eds.) (1999). Global Ethics and Environment, London,
Routledge.

Glejck, P. H. (1993). Water in Crisis. Pacific Institute for Studies in Dev,
Environment & Security. Stockholm Env. Institute, Oxford Univ. Press.

Groom, Martha ], Gary K. Meffe, and Carl Ronald Carroll. (2006). Principles of
Conservation Biology. Sunderland: Sinauer Associates.

Grumbine, R. Edward, and Pandit, M.K. (2013). Threats from India's Himalaya
dams. Science, 339: 36-37.

McCully, P. (1996). Rivers no more: the environmental effects of dams (pp. 29-64).
Zed Books.

McNeill, John R. {2000). Something New Under the Sun: An Environmental
History of the Twentieth Century.

Nandini, N. (2019). A text book on Environmental Studies {AECC). Sapna Book
House, Bengaluru. ‘

Odum, EP., Odum, HT. & Andrews, ]. (1971). Fundamentals of Ecology.
Philadelphia: Saunders.

Pepper, LL, Gerba, C.P. & Brusseau, M.L. (2011). Environmental and Pollution
Science. Academic Press.

Rao, M.N. & Datta, AK. (1987). Waste Water Treatment. Oxford and IBH
Publishing Co. Pvt. Ltd.

Raven, P.H., Hassenzahl, D.M. & Berg, L.R. (2012). Environment. 8th edition. John
Wiley & Sons.

Rosencranz, A, Divan, S, & Noble, M. L. (2001). Environmental law and policy in
India. Tripathi 1992.

Sengupta, R. (2003). Ecology and economics: An approach to sustainable
development. OUP.

Singh, ].S., Singh, S.P. and Gupta, S.R. (2014). Ecology, Environmental Science and
Conservation. 5. Chand Publishing, New Delhi.
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Sodhi, N.S,, Gibson, L. & Raven, P.H. (eds). (2013). Conservation Biology: Voices -~
from the Tropics. John Wiley & Sons,

Thapar, V. (1998). Land of the Tiger: A Natural History of the Indian Subcontinent.

Warren, C. E. (1971). Biology and Water Pollution Control. WB Saunders.

Wilson, E. O. (2006). The Creation: An appeal to save life on earth. New York:
Norton.

World Commission on Environment and Development. (1987). Our Common
Future. Oxford University Press.
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UNDERSTANDING INDIA AND INDIAN CONSTITUTION

Ability quhanée-ment.(:ompuisox}’ Courses (AECC)

| UNDERSTANDING INDIA AND INDIAN CONSTITUTION

. Total Contact Hours:24 .~ | Course Credits:2

No. of Teaching Hours/Week2 =~

| Duration of ESA/Exam: 1 Hours

o Formative Aésess’r_ﬁent Marks: ,20_ .| summative Assessment Marks: 30+20=50

© Course Objective:

/i The purpose of the course is to fam:hanze the students ‘with the key elements of Indian

constitution. The course has been designed to cover the j journey of the India from its emergence as
~a Republic. This will enable the students to understand various political Institutions that are -
Fim! 'operatlonahsed under the Indian Constltuuon

_ Learning Outcomes:

Aﬁer -compieting this course students will be able to-

o Understand the phﬁsseph} of the Constitution and its structure

" Measure the powers and func’aons of vanous ofﬁces under the Constlmtmn

» Apprecxate the mie of Constitution in a Democracy :

: -iUm_t " Contents of Course: | 24 Hours
| Unit-1 | Chapter- 1 Making of Indian Constitution : Constituent | 8 Hours
‘Assembly- Composition, Objectives, Preambie and Sahent ! TR
1 'features of the Indian Constitution. A
: Chapter-z Fundamenial:Rzghi& Fundamental Duties, Directive
| Principles, Citizenship and duties of a fCitizen' '
Unit-Il | Chapter-3. Union Government—Presxdent Vice- Presrdcnt 8 Hours

| Prime Minister and Council of Mlmsters, Speaker '-

-Chapter-ci State Government- Gnvemor Chlei‘ Mzmster andi :

“| Council of Mimsters Speaker
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Name of the Program: Bachelor of Commerce (B.Com)

Course Code: B.Com 5.7
Name of the Course: SEC — SB — EMPLOYABILITY SKILLS

Course Credits No. of Hours per week Total No. of Teaching Hours
2 Credits 12 (L +'T + P) His 40 Hrs
Pedagogy:

Classroom lecture, Case studies, Group discussion, Seminar & field work efc.,

Course Qutcomes:
On successful completion of the course, the Students will be able to,
a) Have the information on various vacancies notified by Central and State Government authorities as
well as Private organizations.
b) Solve the problems on quantitative aptitude, logical reasoning and analytical ability.
¢) Demonstrate the basic computer skills like MS word, MS excel, MS PPTs. Email etiquettes Etc.,
d) Exhibit the communication and leadership skills.
e) Conduct self SWOC analysis and set his career goals.

Syllabus

Module: 1 - COMPETITIVE EXAMINATIONS 6 Hrs
Central Government Examinations: UPSC, SSC, IBPS, LIC, RRB, RBI, NABARD and Department of
Posts. Karnataka State Government Examinations: KPSC, KEA, KSPEB; Eligibility Criteria for various
Examinations. Common Examination Pattern; Private Organizations: Access Vacancies from naukari.com;
indeed.com; shine.com; linkedin.com etc.,

Practical: Explore various vacancies notified by the above-stated authorities

Module: 2 - QUANTITATIVE APTITUDE, LOGICAL REASONING & ANALYTICAL ABILITY 12 Hrs
Quantitative Aptitude: Percentage, Profit or Loss calculation, Time and Work, Speed and Distance, Ratio
and Proportion. (Simple problems)

Logical Reasoning: Coding and Decoding, Blood Relations, Directions, and Venn Diagram.

Analytical Ability: Statement and Assumptions and Data Interpretation.

Practical: Conduct Mock Competitive Examination for Quantitative Aptitude, Logical Reasoning and
Analytical Ability.

Module: 3 -DIGITAL LITERACY 08 Hrs
Basic Computer Skills: MS Word and MS Excel (Only Layout, Basic Operations and Shortcut Keys). MS
PowerPoint, Internet and Web Browsing skills, Email Etiquette.

Practical: Draft an Email to the HR of a Company as an aspirant for the job by attaching your resume.

Module: 4 — SOFT SKILSS 8 Hrs
Communication Skills: Verbal and Non-verbal Communication, Effective Listening Skills, Excellent Writing
Skills, and Presentation Skills.

Interpersonal Skills: Understanding the Importance of Teamwork, Conflict Resolution, and Building Positive
Relationships with Team Members.

Leadership skills: Importance and Effective Leadership.

Practical: As a team leader write a draft appreciation letter to the team members for the completion of the
project successfully.

Module: 5 — CAREER DEVELOPMENT AND WORKPLACE ETIQUETTE 6 Hrs
Career Development: SWOC analysis for Self-assessment, Setting Career Goals and creating a Career Plan,
Job Search Strategies, Interview Skills and Effective Resume Writing.

Workplace Etiquette: Time Management- Importance and Strategies for Effective Time Management, Dress
Code, Personal Grooming, Office and Workplace Manners, Meeting Etiquette. Work Ethics and Integrity.
Practical: 1. Prepare a resume with at least 2 references.

2. Conduct a mock interview based on the resume prepared by the students.
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22. http://www.in.kpmg.com/pdf/ IﬁdianﬁSugar_Industry.pdf

23. http://www.yieldopedia.com/paneladmin/reports/07dc15673834d4ced6b89a854c4
b2980.pdf

24. http://dhj.nic.in/indian_machine__tools_industry.pdf

25. http://www.tsmg.com/download/article/Overview%ZOof%ZOthe%ZOIndian%QOA
uto%20Component%20industry.pdf

26. http://www.cci.infpdfs/surveys—reports/Engineering-Sector-in-lndia.pdf

27. https://www.in.kpmg.com/pdf/Indian%20Pharma%200utlook.pdf

28. http://www.ebtc.eu/pdf/Indian_Biotechnology Sector-Overview_VO1.pdf

29. http://www.ibef.org/download/Semiconductor_171109.pdf

30. http://nmcc.nic.in/pdf/ithardware_03july2010.pdf

31. https://www.pwc.in/assets/pdfs/industries/power-mining/icc-coal-report.pdf
32, http://pubs.iied.org/pdfs/G0061 5.pdf

33. http://www.surechill.com/pdf/India—refrigerator—market.pdf

34. http://www.ibef.org/download/FMCG_06071 0.pdf

35. http://perso.univ-rennesl fr/eric.darmon/floss/papers/MATHUR.pdf

36. http://www.ibef.org/industry/tourism-hospitality—india.aspx

37. http://164.100.47.1 34/intranet/TourismSectrinIndia.pdf

38. http://www.slideshare.net[ankitagwhealthcare-industly-ppt

39. http://www.slideshare.net/venna786786/insurance-sector-ppt

40. http://www.rasci.in/downloads/2012/Retail_Industry_India_2012.pdf

41. http://www.scribd.com/doc/2970061 3/Crisis-Management-Ppt

42, http://www.tutor2u.net/business/strategy/crisis-management-introduction.html
43. http://www.slideshare.net/BabasabPatil/human-resource-management-ppt '
44, http://www.cf-sn.ca/business/business_succession/common_exits.php

45. http://www.nesta.org.uk/sites/default/files/barriers_to_growth_0.pdf

46. http://hbr.org/1998/05/evolution-and-revolution-as-organizations-grow/ar/2
47. https://www.pwe.in/en_IN/in/assets/pdfs/publications/2013/companies-act-2013-
Key-highlights-and-analysis.pdf

1.7 COMMUNICATION SKILLS

1. GENERAL INFORMATION
Credits 2 _ RV Ao~
Hours per week 2 x PRINCIFAL
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2. PERSPECTIVE OF THE COURSE

A fundamental part of a Manager’s job is Decision making and Implementation. Initially, he
assists in making decision by collecting information, analyzing and preparing a frame work for
Decision Making. At a later stage when he reaches positions of higher responsibility, he takes
decision and involves in implementation. A sound decision requires critical analysis of the
problem, collection of relevant data; develop clear objectives and later workout an action plan.
A logical approach and systematic analytical thinking, Reasoning, use of evidences are essential
components of sound decisions. Apart from this, he must also have the required skills to present
and communicate. One more dimension is inter-personal and group communication including

negotiations. Hence, need of the hour is to develop all such skills hands on.

3. COURSE OBJECTIVES AND OUTCOMES

OBJECTIVES

- To sharpen the Analytical, Written, non-verbal, Spoken Communication and interpersonal
Skills essential in organizations involving Decision making and implementation.

- To demonstrate good team work and negotiation skills

OUTCOMES

- At the end of this course, students will have the clarity about communication skills to be used

in organizations.

4. COURSE CONTENT AND STRUCTURE

MODULE ONE: COMMUNICATION IN BUSINESS 4 HOURS
Importance of Communication, Forms of Communication, Communication Network of the
Organization; Process of Communication: Different Stages, Difference between

Oral and Written Communication

MODULE TWO: ORAL COMMUNICATION SKILLS 6 HOURS

Fundamentals, Barriers and Gateways, Public Speaking, Effective Power point presentation,
body language, non-verbal, facial expressions, voice modulation, eye contact, audience
research, questions from the audience, communication and emotional intelligence, creativity iﬁ

oral communication, Communication through Telephonic, video and Skype, Group Discussion.

MODULE THREE: WRITTEN COMMUNICATION SKILLS 8 HOURS
Writing an Effective Report: Stages of Writing, Style and Tone; Five Ws and one H of
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Report Writing, Divisions, Numbering and use of Visual Aids, creativity in written
communication, use of picture, diagram in written communication, Writing Commercial

Letters, E- Mail Messages, Maintaining a Diary, Job applications & resume writing

MODULE FOUR: LISTENING SKILLS 4 HOURS
Importance and need, types, active and empathic listening, listening and judgment, developing

skills, listening and understanding, Anatomy of poor Listening, Features of a good Listener

MODULE FIVE: INTERPERSONAL COMMUNICATIONSKILLS 8 HOURS
Advantages and disadvantages of utilizing the team work; characteristic features of successful
teams; stages of the development of a team; team roles; challenges in team working, forms of
non-team behavior. Conditions of negotiating; strategies of negotiating (win-win, win-loss);
participative negotiations; negotiating tactics; cognition and emotions in negotiating;
negotiating and ethics

Types and sources of conflicts; the influence of various cultures on the solving of conflicts

5. TEACHING AND LEARNING RESOURCES
a.http://eff.cls.utk.edu/fundamentals/eff standards.htm

b. http://www.ndted.org/TeachingResources/ClassroomTips/Communication. htm

6. RECOMMENDED READINGS
ESSENTIAL READINGS
1. Monipally MM, Business communication strategies, McGraw Hill

2. Bovee, Till and Schatzman, Business Communication today, Pearson

REFERENCES

1.Cardon ; Business Communication: Developing Leaders for a Networked World ; Mc Graw
Hill

2. Scot Ober, Contemporary Business Communication, Biztantra

3. ParagDiwan, Business Communication, Excel Book

4. Lesikar, R.V, &Flatley, M.E, Basic Business Communication Skills for

Empowering the Internet Generation. Tata McGraw Hill Publishing Company Ltd

5. Ludlow, R. & Panton, F, The Essence of Effective Communications. Prentice

Hall of India Pvt. Ltd hhia o el
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5. PEDAGOGY

Case studies to testify the complexity of economic theory as applicable to real life and to
provide enhanced insight to comprehend the economic concepts illustrated in each chapter.

6. TEACHING AND LEARNING RESOURCES

a) www.bibilomania.com/nonfiction/smith/wealth/ind ex.html

b) www.planningcommission. gov.in/

C) WWW.Wsj.com

d) www.netec.wustl.edu/WebEc/WebEc.html

€) www.nber.org

f) www.economist.com

g) www.slate.com
"h) Economic and Political weekly, Mumbai, Economic &

Political Weekly Research Foundation

i) Indian Economic review, Delhi school of Economics

j) Indian Economic Journal, Indian Economic Association.

7. RECOMMENDED READINGS

ESSENTIAL READINGS

1. Dwivedi D.N, “Managerial Economics”, Vikas Publication

2. PindyckRubinfeld& Mehta, “Micro Economics”, Pearson
REFERENCES

1. RitikaSinha : Managerial Economics, SBPD Publishing House

2. Damodaran Suma: Managerial Economics, Oxford University Press

3. Petersen Lewis & Jain: Managerial Economics, Pearson

4. Paul A Samuelson and William D Nordhaus : Economics, McGraw Hill
5. Geethika, Ghosh&Choudary : Managerial Economics, McGraw Hill
1.2 ORGANIZATIONAL BEHAVIOUR

1. GENERAL INFORMATION

Credits 4

Hours per week 4

2. PERSPECTIVE OF THE COURSE

Management deals with individuals in the organizational context. People have diversified
personalities, attitudes, perceptions and behaviors. After their entry, they cannot remain as

individuals. But, organizations have their own culture, leadership and conflicts. It is this subject
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which blends incompatible ones into a whole. Understanding the individual and organizational
behaviors would go a long way in bringing about this perspective.

3. COURSE OBJECTIVES AND OUTCOMES

OBJECTIVES

- To enhance the understanding of the dynamics of interactions between individual and the
organization.

- To facilitate a clear perspective to diagnose and effectively handle human behavior issues in
Organizations.

- To develop greater insight into their own behavior in interpersonal and group, team, situations.
OUTCOMES

- The degree to which one can make an individual to think beyond self is the real outcome of the
COUTSE.

4. COURSE CONTENT AND STRUCTURE

MODULE ONE 6 HOURS

The meaning of OB, Why study organizational behavior, Organizational behavior models,
Benefits of studying OB, Inter- disciplinary subject.

MODULE TWO 12 HOURS

Personality, Shaping of personality, Determinants of personality, Types of personalities,
Personality and work, Self-concept, self-esteem and self-efficiency, Perception, perceptual
process, managing the perceptual process;

Learning process, Reward systems and behavioral management, Theoretical process of learning,
Principles of learning, Reward and punishment, Organizational reward system

Attitude formation, Functions, Change of attitude, Types of attitudes, Values

MODULE THREE 19 HOURS

Management of motivation: Motivation in work settings, Managerial issues and challenges.
Theories, Maslow’s need theory, McGregor theory XY, Herzberg’s Motivation Hygiene theory,
Vroom’s Valence and Instrumentality ’[‘,eéﬁi"bui_lding and group dynamics, Working teams and
team effectiveness, Intra team dynarn‘lrés, Inﬂueﬁce of the group on individual, Group decision
making, Inter group relations, Collaboration and conflict, Conflict management Dynamics of
managerial leadership, What is leadership, Transition in leadership theories, Leadership

theories, Power and politics, Leadership and managerial change.
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MODULE FOUR 8 HOURS
Conflict, Intra, interpersonal, intergroup conflicts and their resolution, Transactional analysis,

Johari window

MODULE FIVE 5 HOURS

Culture, Types of culture in the organization, Culture, Discipline, Organizational effectiveness

MODULE SIX 6 HOURS
Change and organizational development, Meaning of change, Stages of change, why do people

resist change, Overcoming resistance to change, Meaning of OD and methods of OD

5. PEDAGOGY
The course is expected to use a combination of approaches such as lecture, case discussion, role

plays, experiences, exercises, instruments, videos and films

6. RECOMMENDED READINGS

ESSENTIAL READINGS _ _
1. Fred Luthans, “Organizational Behavior”, 12th Edition, McGraw Hill International
Edition

2. Stephen P. Robbins, “Organizational Behavior”, 12th Edition, Prentice Hall

3. Aswathappa K, “Organizational Behavior (Text, Cases and Games)”, Himalaya

Publications

REFERENCES

1. Gregory Moorhead & Ricky W. Griffin, “Organizational Behavior, Managing people and
organizations”, 3rd edition, Jaico

2. Jerald Greenberg, “Behavior in Organizations”, Tenth edition, Prentice Hall

3. Robert Krietner & Angelo Kinicki, “Organizational Behavior”, Eighth edition, Tata

McGraw Hill _

4. John M Ivancevich, Robert Konopaske, Michael T Matteson, “Organizational

Behavior and Management”, 7th edition, Tata McGraw Hill

5. PG Aquinas, “Organizational Behavior: concepts, realities, application and challenges”, First

edition, Excel N %J
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Name of the Program: Bachelor of commerce (B.Com.)
Course Code: B.Com. 3.6(a)/4.6(a)
Name of the Course: Business Ethics

Course Credits No. of Hours per week Total No. of Teaching Hours
3 Credits 3 Hrs 40 Hrs
Pedagogy:

Classroom lecture, tutorials, Group discussion, Seminar, Case studies & field work

Course Qutcomes:
On successful completion of the course, the students will be able to understand the basic knowledge of
managerial ethics and values and its relevance in modern context.

Syllabus

Module: 1 - Introduction to Ethical Concepts 10 Hrs

Ethics: Introduction, Meaning, Scope; Types of Ethics; Characteristics; Factors influencing Managerial
Ethics; Importance of Managerial Ethics; Arguments for and against Managerial ethics; Corporate Social
Responsibility — Issues of Management — Crisis Management

Module: 2 — Personal Ethics 10 Hrs
Introduction — Meaning — Emotional Honesty — Virtue of humility — Promote happiness — karma yoga —
proactive — flexibility and purity of mind.

Module: 3 —Ethics in Management 10 Hrs
Introduction — Ethics in HRM — Marketing Ethics — Ethical aspects of Financial Management — Technolo gy [
Ethics and Professional ethics.

Module: 3 —Corporate Governance 10 Hrs
Corporate Governance: Meaning, scope; composition of BODs, Cadbury Committee, various committees,

reports on corporate governance, scope of Corporate Governance, Benefits and Limitations of Corporate
Governance with living examples.

Skill Development:

State the arguments for and against business ethics

Make a list of unethical aspects of finance in any organization
List out ethical problems faced by managers

List out issues involved in Corporate Governance.

List out unethical aspects of Advertising

Books for Reference:
1. Murthy CSV - Business Ethics and Corporate Governance - HPH
2. Dr. Muralidhar S & others — Managerial Ethics — Kalyani Publishers
3. Bholananth Dutta, S.K. Podder — Corporation Governance - VBH.
4. Dr. K. Nirmala, Karunakara Readdy - Business Ethics and Corporate Governance - HPH
5. H.R.Machiraju - Corporate Governance
6. K. Venkataramana - Corporate Governance - SHBP
7. N.M.Khandelwal - Indian Ethos and Values for Managers

-8. S Prabhakaran - Business ethics and Corporate Governance

9. C.V.Baxi - Corporate Governance
10. R. R. Gaur, R. Sanghal, G. P. Bagaria - Human Values and Professional ethics
11. B O B Tricker - Corporate Governance - Principles , Policies and Practices
12. Michael, Blowfield - Corporate Responsibility
13. Andrew Crane - Business Ethics AR
14.- Ghosh - Ethics in Management and Indian ethos ¢
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1.7 COMMUNICATION SKILLS

Objectives
1. To sharpen the Analytical, written, non-verbal, Spoken Communication and interpersonal
skills essential in organizations involving Decision making and implementation.
2. To demonstrate good team work and negotiation skills.

MODULE - 1: COMMUNICATION IN BUSINESS
Importance of Communication, Forms -of Communication, Communication Network of the

Organisation; Process of Communication: Different stages, Difference between oral and written
communication. :

MODULE - 2: ORAL COMMUNICATION SKILLS

Fundamentals, Barriers and Gateways, Public Speaking, Effective Power point presentations, body
language, non-verbal, facial expression, voice modulation, eye contact, audience research, questions
from the audience, Communication and emotional intelligence, Creativity in oral communication,
Communication through telephonic, Video and Skype, Group Discussion.

MODULE - 3: WRITTEN COMMUNICATION SKILLS

Writing an effective Report: Stages of writing, Style and Tone; Five Ws and one H of Report writing,
Divisions, Numbering and use of visual aids, Creativity in written Communication, Use of Picture,
diagram in written communication, Writing Commercial letters, E-mail Messages, Maintaining a
Diary, Job application and Resume writing.

MODULE - 4: LISTENING SKILLS

Importance and need, Types, Active and Empathic listening, Listening and Judgment, Developing
skills, listening and understanding, Anatomy of Poor Listening, Features of good listener.

MODULE - 5: INTERPERSONAL COMMUNICATION SKILLS

Advantages and disadvantages of utilizing the team work; Characteristic features of successful teams;
stages of the development of a team; team roles; challenges in team working, forms of non-team
behavior.

Conditions of negotiating: strategies of negotiating (Win-win, win-loss); participative negotiations;
negotiating tactics; cognition and emotions in negotiating; negotiating and ethics.

Types and sources of conflicts; the influence of various ultures on the solving of conflicts.

Book References:

Monipally MM, Busines Communication Strategies, McGraw Hill

Bovee, Till and Schatzman, Business Communication today, Pearson

Scot Ober, Contemporary Busines Communication, Biztantra

Parag Diwan, Business Communication, Excell books

Murphy, Effective Business Communication, McGraw-hill

Teaching and learning Resources;

http://eff.cls.utk.edu/fundamentals/eff standards.htm
http:f/www.ndted.org/teachingResources/ClassroomTips/Communication.htm
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1.6 HUMAN RESOURCE MANAGEMENT

Objectives:
1. To expose the students to the principles and practices of Human Resources Management.
2. To make students internalize good HR practices.

Module - 1:

Nature and scope of Human Resource Management (HRM) objectives of HRM, HRM functions,
organization of HRM department, qualities of HR Manager, personnel policies and principles, new
challenges of HRM, HRM model.

Module — 2:

Human Resource planning, factors affecting planning, planning objective, planning process,
evaluation of planning.

Job analysis and design- need for and process of job analysis and design.

Employee hiring: recruitment, importance, nature and international recruiting, selection, importance,
process, recruitment and selection practices in India.

Training and development- nature, importance. Training, inputs, training process, recent trends in
training, training practices in India.

Job evaluation, nature, objectives, process of evaluation, Performance and appraisal: nature,
importance, process of evaluation, challenges.

employee compensation, wage concepts and principles, factors affecting compensation plans,
incentives- group and individual plans, wage and salary policies in India.

Module - 3:

Employee safety and health — reasons for accidents and ways of avoiding accidents, need for safety,
safety policy:

Health — physical, mental, noice control, work stress, AIDS, alcoholism and drug abuse, violence at
work place, workplace harassment.

Participative management, scope and ways of participation, labour welfare — approaches and types.
Industrial relation — causes for disputes and ways of resolving disputes. Trade union— relevance of
unions.

Module-4:

Human resource audit, audit of corporate strategy, audit of human resource function, audit of
managerial compliance, audit of employee satisfaction.

Ethical issues in HRM —HR ethical issues, managing ethics.

Books for Reference:
1.. William .B. Werther & Keith Davis: Human Resource & Personnel Management, McGraw
Hill.
2. Terry L. Leap & Michael D. Crino: Personnel / Human Resource Management, Maxwll
Macmillan,
3. H.John Bernardin and Joyce E.A. Russel: Human Resource Management an Experimental
Approach, McGraw Hill.
4. David. A. Decezo and Stephen P. Robbins: Personnel / human Resource Management,
PHL
Michael Armstrong: 4 handbook of Personnel Management, NP, Kogan page.
Gary Dessler: Personnel Management, Prentice Hall India.
Edwin D. Flippo: Personnel Management, McGraw Hill Book Co.
Aswathappa K: Human Resource and Personnnel Management, Tata McGraw Hill.
Wyne F. Cascio and Clias N. Awad: Human Resource Management.
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Name of the Program;: BBA
Course Code: BBA 3.2
/
Name of the Course: ORGANIZATIONAL BEHAVIOUR

Course Credits No. of Hours per Week I Total No. of Teaching Hours

4 Credits 4 Hrs. 56 Hrs.

Pedagogy: Classroom lectures, Tutorials, Role Plays and Case study method.

Course Outcomes: On successful completion of the course, the Students will be able to:
*  Understand the role of OB in business organization.
+ Understand the Behaviour of an Individual
»  Understand the group behaviour and team dynamics
e Learn various motivation and leadership theories
» Understand the process of organizational development

Syllabus: Hours
Module 1: INTRODUCTION TO ORGANIZATIONAL ; 10
BEHAVIOUR

Meaning, Definition, Importance, Nature, Scope of OB, Conceptual Models of OB, factors affecting
organisational behavior

Module 2: INDIVIDUAL BEHAVIOUR 12

Individual Behaviour: Meaning, factors affecting individual behavior, reasons for understanding
individual behavior. Personality- Types, Determinants and Traits of Personality, Theories.
Learning — Types of Learners, The Learning Process. Attitude: Characteristics, Components,
Formation of Attitude. Perception- Importance, Factors influencing perception, Interpersonal
Perception, Impression Management.

Module 3: GROUP AND TEAM DYNAMICS 12

Group Dynamics: Meaning, Types of Group, functions of groups, Stages of group development,
strategies for improving group dynamics, Determinants of Group Behaviour.

Team Dynamics: Meaning, Types of Teams, Team Building, Effective Team Management, Stages
of Professional Interpersonal Relations, Difference between Groups and Teams.

Conflict-Meaning, Sources of Conflict, Conflict Resolving Strategies.

Module 4: MOTIVATION AND LEADERSHIP T
PRINCIEAL e
NAGARJUNA COLLEGE OF MANAGEMENT STUDH
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Motivation- Nature and Importance of Motivation, Motivation Theories - Maslow’s Need Hierarchy
Theory, Hertzberg’s Two Factor Theory, McGregor’s Theory X and Theory Y

Leadership — Nature and Importance, Qualities of Good Leaders, Types, Theories of Leadership -
(Contemporary leadership)

Module 5: DYNAMICS OF ORGANIZATIONAL BEHAVIOUR 10

Organisation Culture and Climate - Meaning, Importance, Factors influencing Organization
climate. Organizational Change- Importance, change process, Resistance to change, Managing
Change. Organizational Development: Nature, objectives, Benefit, OD Process.

Skill Developments Activities:

 Prepare a chart showing various OB Models

» Role play on Team Dynamics :

* Visit any two organisation and collect information on various motivational models adopted
» Prepare a chart on the stages of OD.

Books for Reference:
1. Fred Luthans, Organizational Behaviour. McGraw Hill

Robbins, Organizational Behaviour, International Book House.

John W. Newstrom and Kieth Davis, Organizational Behaviour, McGraw Hill.

K. Aswathappa, Organizational Behaviour, HPH.

Reddy and Appanniah, Management and Behavioural Process, HPH

Sharma R.K and Gupta S.K, Management and Behaviour Process, Kalyani Publishers.
Rekha and Vibha — Organizational Behavioural, VBH.

P.G. Aquinas Organizational Behaviour, Excel Books.

I T I

M. Gangadhar. V.S.P.Rao and P.S.Narayan, Organizational Behaviour

Note: Latest edition of text books may be used.
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ENGLISH COURSE OUTCOME —

2018 onwards CBCS

Name of the
Program

Course
Code

Course Title

Course OQutcome

SEMESTERI

B.Com\BBA

P“erceptions -1
General English

CO1

To confidently use
English in both written
and spoken forms.
Develop communication
skills for greeting,
introduction, making
request and offering help

CO2

Appreciate the significance of
prose and poetry.

The students will improve in
all the four vital components
of language learning: Reading,
Writing, Speaking and
Listening skills focusing
particularly on tenses,
punctuation, articles,
homophones, prepositions,
cultivate the skill of writing
stories, essays, and
summarizing.

SEMESTER II

BiCGa, BEA"™

13201

Perceptmns -1
General English

coi

To develop overall linguistic
competence and
communicative skills of
students.

CO2

Students leam the art of
drafting letters, reporting the
speech, précis writing and
dialogue writing. They will
learn the types of sentences
and changing a sentence in one

SEMESTER III

grammatical form to anqther.

B.Com\ BBA

13301

Percept:ons 7
General English

[ cot

To expose students toa vanety
of topics that dominates the
contemporary socio-economic
and cultural life.

Develop interest to appreciate
one act plays

o
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The students learn to draft
Complaint letters, Sales letter,
Cover letter, and Curriculum
Vitae.




SEMESTERTV

B.Com\ BBA : 13401 Perceptions -1V : CO1 | To develop students ébility' asa
General English | critical reader. Also increases
their analytical skills. Students

decipher the mechanism of
language and use it for success
in competitive examinations
and job related speaking and
writing tasks.

CO 2 | Students learn the art of Report
writing, Interview Facing skills,
Presentation skills.

ENGLISH COURSE OUTCOME - 2021 onwards (NEP)

Name of the Course -
Program Code Course Title Course Outcome

BCom\ BBA Pércépﬁbns T COVI ' Thé textbook introduces the

General English students to writers like
O'Henry, Ruskin Bond, Henry

Bunner, with selection of short
stories. The students are also
exposed to the evergreen stories
of Helen Keller.

The selection of works in the
textbook explores various
themes like the meaning of
love, marriage, the joy as well
as the trals and responsibilitias
that come with them, nature,
ethics in business etc.

CO 2 | The grammar section of the
workbook focuses on giving
students a thorough re-
grounding in the basics of
grammar such as articles,
prepositions, tenses and
punctuation thus laying the
foundation for good
communication.

NT STUDIPS
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~ SEMESTERID

BCom\BBA |

‘.Pérceptioné I
General English

[CO 1

Thé textbook contains works of

both Indian and international
writers. This gives students
perspectives from people who
are literary figures and beyond.
The textbook contains poetry,
short stories and autobiography.
Thus, presents a glimpse into
the mind of a great artist. -

Co2

The workbook focuses on the
basic language skills expected
of an undergraduate in the
competitive global job scenario.
It attempts to give a
comprehensive training in
terms of writing paragraphs,
reports, abstracting, reading
skills, analysis, comprehension,
and articulation through reading

comprehension passages.

'E_Com\ BBA” ko

Pércéptions -1
General English

The literary pieces consists an
assortment of poetry, prose and
essays. Every lesson begins
with a pre-reading session
called brainstorming where a
number of questions are posed
regarding the themes of the
lesson. This is followed by a
brief introduction of the author
thus familiarizing students to
the eminent persons behind the
writings

CO2

The workbook section
comprises of Job Skills which
equips undergraduates with
necessary communication skills
expected in the competitive
international job scenario.
These letters improve students'
communication, social and
handwriting skills among other

things.

NAGARJUNA (LS




B.Com\ BBA Perceptions -IV Cco1 Students develop literary
General English sensibilities and language
competence which stimulates
their literary sensibilities and
language by helping them
cultivates language skills.
CO 2 | The Language component
focuses on the basic skills
expected of an under
graduate in the competitive
global job scenario. It
attempts to stimulate their
analytical thinking and help
them practice organized
writing. Language and
presentation become
extremely important in the
present age of Information,
Communication and
Technology.

CO 3 | The exercises are meant to be
worked out in the classroom
and generate meaningful
discussion that can lead to
proper learning. Integrated
approach will facilitate the
learning of four basic skills
of language (LSRW).
Extended Activity is meant to
provide opportunities for the
students to go beyond the text
and gain better insight into
the world.

AGEMENT STUDIES



ENGLISH COURSE OUTCOME -2018 onwards (CBCS)

Name of the Course C Titl .
Program Code GAEE RS Course Outcome
= S STMESIERT
BCA/B.Sc | Cdnﬂations-rlr COl |To develop overall linguistic
Course book competence and

communicative skills of
students. The textbook
introduces the students to
writers like Nilim
Kumar,Yehuda Amichai,
Farooq Sarwar, MG Vassanji,
Abdul Kalam Raja Ram Mohan
Roy with selection of short
stories, sonnet, poem. The
students learn literary skills
through these various themes
like the New year resolutions,
collateral damage due to war,
courage, comfort zone and win
fear which improves his
potential, effects of migration
and pain of parting form loved
ones, food as a cultural mark,
insights into life and thoughts
of Kalam and pursuing dream.
CO 2 | The workbook focuses the
students to the basics of
grammar such as parts of
speech, tenses, punctuation,
passages thus laying the
foundation for good
communication.
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" SEMESTERI

BCA/B.Sc

Conflations-II Co1l

The textbook contains works of
both eminent writers. This

gives students perspectives of
great literary works and
develops language skills from
the textual contents which
contain poetry, short stories,

and essays. Thus, presents a
glimpse into the mind of a great
artist and instills importance of
nature, life process, negative
effects of over thinking and the
sense of bonds of friendship,
difficulties of life in bias
society and film makers should
be answerable.

Course book
CO2

The workbook focuses on the
basic language skills expected
of an undergraduate in the
competitive global job scenario.
It attempts to give a
comprehensive training in
terms of writing paragraphs,
reported speech, reading skills,
barriers for effective listening,
techniques to improve listening
and articulation through reading
comprehension passages and
improve writing skills.

" SEMESTERII

"BCA/BSc

Conflations-I | CO 1
Course book

The text book introduces prose,
poetry and essays. Every lesson
begins with a pre-reading
session called brainstorming
where a number of questions
are posed regarding the themes
of the lesson. It focuses on
language development with
themes like understand the
gender roles in society,
interests in Indian stories, and
narrate the stories, enjoy the




thoughts on dcathg realizing the

forgone memories due to
change in the lifestyle of
present generation and
difference familiarity and
friendship and manage issues.

CO2 | The workbook section
comprises of vocabulary which
enhances language skill
development by listening
skills, reading skills, report
writing and story developing,
which equips undergraduates
with necessary communication
skills expected in the
competitive international job
scenario.

BCA/B.Sc Conflations IV Co1 Students develop literary
Course book sensibilities and language
eompetence which stimulates
their literary sensibilities and
language by helping them
cultivates language skills.

o o Nt STUDIE
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CO2 | The Language component
focuses on the basic skills
expected of an under
graduate in the competitive
global job scenario. It
attempts to stimulate their
analytical thinking and help
them practice organized
writing. Language and
presentation become
extremely important in the
present age of Information,
Communication and
Technology.

CO3 The exercises are meant to be
worked out in the classroom
and generate meaningful
discussion that can lead to
proper learning. Integrated
approach will facilitate the
learning of four basic skills
of language (LSRW).
Extended Activity is meant to
provide opportunities for the
students to go beyond the text
and gain better insight into
the world.

EMENT STUDIES




ENGLISH COURSE OUTCOME — 2021 onwards (NEP)

Name of the Course .
Program Code Course Title Course Outcome
BCA/BSc 7 'Co.rilﬂations-l : CO 1 The textbook int‘roduce‘szth.e )
Course book students to writers like Nilim
Kumar,Yehuda Amichai,
Farooq Sarwar, MG Vassanji,
Abdul Kalam Raja Ram Mohan

Roy with selection of short
stories, sonnet, poem. The
students learn literary skills
through these various themes
like the New year resolutions,
collateral damage due to war,
courage, comfort zone and win
fear which improves his
potential, effects of migration
and pain of parting form loved
ones, food as a cultural mark,
insights into life and thoughts
of Kalam and pursuing dream.
CO2 | The workbook focuses the
students to the basics of
grammar such as parts of
speech, tenses, punctuation,
passages thus laying the
foundation for good
communication.




Conflations-II CO 1 | The textbook contains works of

Course book both eminent writers. This
gives students perspectives of
great literary works and
develops language skills from
the textual contents which
contain poetry, short stories,

and essays. Thus, presents a
glimpse into the mind of a great
artist and instills importance of
nature, life process, negative
effects of over thinking and the
sense of bonds of friendship
difficulties of life in bias
society.

CO 2 | The workbook focuses on the
basic language skills expected
of an undergraduate in the
competitive global job scenario.
It attempts to give a
comprehensive training in
terms of writing paragraphs,
reported speech, reading skills,
barriers for effective listening,
techniques to improve listening
and articulation through reading
comprehension passages and
improve writing skills.

. = SEMESTERHL . - o

BCA/B.Sc Conflations-III CO1 | The text book introduces prose,
Course book poetry and essays. Every lesson

begins with a pre-reading
session called brainstorming
where a number of questions
are posed regarding the themes
of the lesson. It focuses on
language development with
themes like curing the mind
and body, the repercussions of
having unusual pets,
Importance of trees, work
perfection, importance of
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teacher, reading experiences
and favorite authors.

CO2 | The workbook section
comprises of vocabulary which
enhances language skill
development by listening
skills, reading skills, report
writing and story developing,
which equips undergraduates
with necessary communication
skills expected in the
competitive international job

scenario.
= = RIMISTIRV:. 2 s
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sensibilities and language
competenee which stimulates
their literary sensibilities and
language by helping them
cultivates language skills.

Course book
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CcO2 The Language component
focuses on the basic skills

expected of an under
graduate in the competitive

global job scenario. It
attempts to stimulate their
analytical thinking and help
them practice organized
writing. Language and
presentation become
extremely important in the
present age of Information,
Communication and
Technology.

CO3 The exercises are meant to be
worked out in the classroom
and generate meaningful
discussion that can lead to
proper learning. Integrated
approach will facilitate the
learning of four basic skills
of language (LSRW).
Extended Activity is meant to
provide opportunities for the
students to go beyond the text
and gain better insight into
the world.
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YEAR 2021-22

B.Com.

Academic year

Sem

Course Code

Course Title

Course Out Come

2021-22

| Sem
B.Com

AECC-4.3

Gadya
shikharan

SR TICEG]

1.3l TR Dt Tooid &1 Tl 8

2 3forar & A1y | o1fa Gue & <R
VeGP IGUTRIA 811 a1dt AFa1g el &1
i sifdsa |

3. 94 St § goAT iR g &
ST

A AT TSR T4 A 0 TS Bl
IEEL]

5. ROR! HHART AR YFEIR BT G=I07|
6.5TaT1 3! 1 a1d BT YAl

7 TS e &1 gxiF)|

2021-22

2" sem-
B.Com

AEHI-203

HEMT AH
Kahani
sangam

1. TR TR, TS, THTST § =ATH
=T, F AT 7 AT

2.TF AT TS I AT AT AALAF
=¥, TSrET 9 U Iated T8+ &
3.3\ 9riaTta stram it gaerst i
B &I &7 § 797 AT Wieed F1 G
FATAT B

4. i, siaefee, Rt
=T &1 3gTen|

5.5 &g T TTETE & AT o {1
T SATIE

6. 9T T et st grera &1 f=rerom

7. I IHTSAT ST ST T gl

2022-23

3" Sem-
B.Com

AEHI-303

EERIEKI

kavinajali

1. TE-35H WA & Hed 14 &1 AiHl

ﬁqﬁm@w%

2 FTG] GHNIaH 0 19 &7 SadR! U BT

IR

3.qdgfaies an fawae yRisii o1 e

DR Ylad &1 Faredl &1 ufaure |

%E!E%ﬁam,ﬁwﬁmwas@adm
|

5 TET8 Tehdll, HRd bl ATl &1 UR= |

6.1, TEIG, TddRIG! SR 3N &

THIUI & A1 &3 Hidd SR |

7.3MeHT SR UReR &t ga 1 fawimfa &
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3R Thd |
8.3 gY U IWUH! T & SMMehI=T o
YTg-Td Uehe |

2023-24

4" sem-
B.Com.

AEHI-403

EIFCIEARIG

Jadoo ka
kaleen

TR |

2.f5r STl &1 1 3D MW B
HIH 8, T2 S DI DI TG DI DIEHH
TR IR 9B IS HIAT I18d Bl

3 XTSIfcie, TRINAS YPRR & 9X o
Qe aTdl Ge-1® AIe® gl

4 ST FoTgs) YA Bl ST g

5.§Td1 fdaT8 1 guuRuTg I |
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COLLEGE OF MAN.

NAGARJUNA COLLEGE OF MANAGEMENT STUDIES
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ANNEXURE -1
BANGALORE UNIVERSITY
B.COM (CBCS) SEMESTER SCHEME -- 2014 — 15
COURSE MATRIX
1 SEMESTER .
; Duration Marks
Subjects Paper Illllsn;uf:nﬁn of Credits
PSIWEL Exam (hrs) IA | Exam | Total
Language -
Kannada/Sanskrit/Urdu/Tamil/
Part 1 Telugu/Malayalam/Additional L1 4 3 20120 160 2
Languages | English / Marathi/ Hindi
Language — I : English 1:2 d 3 20 80 100 2
Financial Accounting 1.3 4 3 30 70 100 2
Indian Financial System 1.4 4 3 30 70 100 2
Marketing and Services
Pa'rt ) Management 1.5 4 3 30 70 100 2
Optional |'A™ Corporate Administration
OR
B. Methods and Techniques for 1.6 4 3 30 70 100 2
Business Decisions.
(Students can choose any one)
Foundation Course* 3 3 20 80 100 2
Part 3
CC & EC* _ 50 50 1
Total Credits 15
II SEMESTER
. . Duration Marks
Subjects Paper Ilﬁml;uf:tl;“ of Credits
\ i MEsCs Exam(hrs) IA | Exam | Total .
Language - I: s S ' =%
Kannada/Sanskrit/Urdu/Tamil/ '
Part 1 Telugu/Malayalam/Additional 4l 4 - el LU %
Languages | English / Marathi/ Hindi
Language — Il : English 2:2 4 3 20 80 100 2
Advanced Financial Accounting 2.3 4 3 30 70 100 2
Part 2 Retail Management 2.4 4 3 30 70 100 2
Optional | Banking Law and Operations 2.5 4 3 30| 70 | 100 2
Qua.nt.ltatlve Analysis for Business 26 4 3 30 70 100 2
Decisions —1
: Foundation Course* 3 3 20 | 80 100 2
Part 3
CC & EC* 50 50 1
Total Credits G A 15 =5
N pas
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111 SEMESTER

: Duration Marks
Subjects Paper Illllstl;u?n;)(n of Credits
e Exam(hrs) | IA | Exam | Total
Language: I
Kannada/Sanskrit/Urdw/Tamil/
Part] | Telugu/Malayalam/Additional 2 g : e e
Language | English / Marathi/ Hindi
Language — II:English 3.2 3 3 30 70 100 2
Corporate Accounting 33 4 3 30 70 100 2
Financial Management 34 4 3 30 70 100 2
Part2 | Business Ethics 3.5 4 3 30| 70- | 100 2
Optional P EE Fey o
Quap itative Analysis for Business 3.6 4 3 30 70 100 ’
Decisions —I1
Public Reflatv.ans and Corporate 37 3 3 30 70 100 2
Communication
i Foundation Course* 3 3 30 70 100 2
Part 3
CC & EC* 50 50 |
Total Credits 17
IV SEMESTER
; Duration Marks ;
Subjects Paper Illllstl‘;llcuill of Credits
RICE Exam(hrs) IA | Exam | Total
Language - I:
Kannada/Sanskrit/Urdu/Tamil/
Partl | Telug/Malayalam/Additional =l - 3 30 4 70100 b 2
Language | English / Marathi/ Hindi
Language — II:
Brglish 4.2 3 3 30 70 100 2
Advanced Corporate Accounting 4.3 4 3 30 70 100 2
Cost Accounting 4.4 4 3 30470 100 2
Part 2 3 :
Copiemal E-Busmess and Accounting 4.5 4 3 30 70 100 2
Stock and Commodity Markets 4.6 4 3 30 70 100 2
Principles of Event Management 4.7 3 3 30 70 100 2
Foundation Course* 3 3 30 70 100 2
Part 3
CC & EC* 50 50 1
Total Credits 17

e '?JCIPA‘L P
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V SEMESTER

; Duration Marks
Subjects Paper Irlllsti;urctlﬁn of Credits
RN Exam(hrs) | IA | Exam | Total
Entrepreneurship Development 5.1 4 3 30 70 100 3
International Financial Reporting 59 4 3 30 20 100 3
Standards
Part 2 | Income Tax — 1 5.3 4 3 30 70 100 3
O otE e i efhods 5.4 4 3 30| 70 | 100 | 3
Elective — I 35 4 3 30 70 100 3
Elective —II 5.6 4 3 30 70 100 3
Part 3 SDC 3 3 30 70 100 2
Total Credits 20
VI SEMESTER
: Duration Marks
Subjects Paper hﬁ“jucuﬁn of Credits
FaET Exam(hrs) IA | Exam | Total
Business Regulations 6.1 4 3 30 70 100 3
Principles and Practice of Auditing 6.2 4 3 30 70 100 3
part2 | Income Tax—1II 63 4 3 30 70 | 100 | 3
Optional | \fanagement Accounting 6.4 4 3 30| 70 | 100 3
Elective — I 6.5 4 3 30 70 100 3
Elective — II 6.6 4 3 30 70 100 3
Part 3 SDC 3 3 30 70 100 2)
Total Credits 20
ELECTIVE GROUPS
1. ACCOUNTING & TAXATION GROUP
-izmester Paper No. | Title of the Paper
v AC. 5.5 Advanced Accounting
AC.5.6 Goods and Services Tax
| AC.6.5 Business Taxation
AC.6.6 Cost Management
2. FINANCE GROUP
liil.nester 11;21_) = Title of the Paper
v FN.5.5 International Financial Management
FN.5.6 Goods and Services Tax
VI FN.6.5 Performance Management
FN.6.6 International Auditing & Assurance 5
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_3.INFORMATION & TECHNOLOGY GROUP

Semester Paper 8
No. No. Title of the Paper
LT55 Accounting Information Systems
v LT 5.6 Enterprise Resource Planning
VI 1T6.5 Information Technology and Audit
1.T 6.6 Banking Technology and Management
4. BANKING & INSURANCE GROUP
IS\Tc:)mester Paper No. | Title of the Paper
v BIS5.5 International Banking & Forex Management
BI5.6 Life & General Insurance
VI Bl 6.5 Risk Management
Bl 6.6 Marketing of Insurance Products

1. Foundation, Skill Development or Interdisciplinary Courses (Foundation Course*)
(Common for all programmes):

[ ]

Constitution of Indian and Human Rights

Environment and Public Health

Computer Applications and Information Technology

Business Entrepreneurship and Management

Philosophy, Psychology and Life Skills

Personality Development and Leadership / Integrating Mind, Body and Heart
Indian History, Culture and Diversity

Research Methodology

Education and Literacy / Science and Life

Human Resource Development .Management

One of the Foreign Languages such as German, French etc.

Any other Course prescribed by the University from time to time
Commodity & Stock Market

Mathematics in finance.

2. Co-and Extra — Curricular Activities (CC& EC¥)
A student shall opt for any one of the following activities in the first four semesters offered in the

college

N.S.S/N.C.C./Rotary Activities / Rovers and Rangers

Sports and Games / Activities related to Yoga

A Small project work concerning the achievements of Indian in different fields
Evolution of study groups/seminar circles on Indian thoughts and ideas

Interaction with local communities in their neighborhood and learn about and from them
Exploring different aspects of Indian civilizations _

Other activities such as Cultural Activities as prescribed by the University.

Evaluation of Co-and Extra Curricular Activities is as per the procedure evolved by the University
from time to time.
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or any other award.
XV. TERMS AND CONDITIONS:

a) A candidate is allowed to carry all the previous uncleared papers to the subsequent semester/semesters.

b) Such of those candidates who have failed/remained absent for one or more papers henceforth called as
repeaters, shall appear for exam in such paper/s during the three immediately succeeding examinations.
There shall be no repetition for internal assessment test.

¢) The candidate shall take the examination as per the syllabus and the scheme of examination in force
during the subsequent appearances.

XVI. PATTERN OF QUESTION PAPER:

Each theory question paper shall carry 70 marks and the duration of examination is 3 hours. The Question paper
shall ordinarily consist of three sections, to develop testing of conceptual skills, understanding skills,
comprehension skills, articulation and application of skills. The question paper setter shall be asked to prepare
TWO sets of papers with a maximum of 10% repetition. The Question Paper will be as per the following Model:

SECTION-A (Conceptual questions) o

Labcdefe, Answer any Five (05X 02 = 10 Marks)

SECTION -B: (Analytical questions) >

2,3,4,5,6. Answer any Three (03 X 06 = 18 Marks)

SECTION-C: (Essay type questions) £

7,8,9,10,11. Answer any THREE (03 X 14 = 42 Marks)
Total 70 Marks

XVII. PROVISION FOR IMPROVEMENT OF RESULTS:

The candidate shall be permitted to improve the results of the whole examination or of any Semester or a subject
within the prescribed time by the university after the publication of the results. This provision shall be exercised
only once during the course and the provision once exercised shall not be revoked. The application for
improvement of results shall be submitted to the Registrar (Evaluation) along with the prescribed fee.

XVIII. REMOVAL OF DIFFICULTY AT THE COMMENCEMENT OF THESE
REGULATIONS:

If any difficulty arises while giving effect to the provision of these Regulations, the Vice Chancellor may in
extraordinary circumstances, pass such orders as he may deem fit.

‘ x&‘. ,«-/'/r\\r ),/’
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ANNEXURE - 1
BANGALORE UNIVERSITY
B.B.A (CBCS) COURSE SEMESTER SCHEME — 2014-15
COURSE MATRIX
I SEMESTER
: Duration Marks
Subjects Paper Iﬁits;:lit‘:in of Credits
v EXﬂm(hl'S) IA Exam Total
Language: Kannada / Sanskrit /
Urdu / Tamil / Telugu
Part] | Malayalam/ Additional English/| ! g . Ll gl 2
Languages | Marathi / Hindi
Language: English : 1.2 4 3 30 70 100 2
Fundamentals of Accounting 1.3 4 3 30 70 100 2
Business Organization and
Part 2 Environment - ¢ J 0 4 1o 2
Optional Quaptltatlve Methods for 15 4 3 30 70 100 )
Business - I
Management Process y 1.6 4 3 30 70 100 2
Foundation Course* 3 3 30 70 100 | . 2
Part3
CC & EC* 50 - 50 1
Total Credits 15
II SEMESTER
: Duration Marks
Subjects Paper IE“?“"“E“ of Credits
i Exam(hrs) | IA | Exam | Total
Language: Kannada / Sanskrit /
Urdu / Tamil / Telugu/Malayalam
Part1 |/ Additional English / Marathi / - 4 E SALNIY S DU e
Language | p;nq;
Language: English 22 4 3 30 70 100 2
Financial Accounting 23 4 3 30 70 100 2
Quantitative Methods for
Part 2 Business— 11 24 4 3 30 70 100 2
Optional | Organizational Behavior 25 4 3 <N el 1) 2
Production and Operations
Management ; 2.6 4 3 30 70 100 2
1 *
Part 3 Foundation Course 3 3 30 70 100 2
CC & EC* 50 - 50 1
Total Credits 15
\ 2 / :
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111 SEMESTER
e Duration Marks
Subjects Paper I:Stl/ucuin of Credits
TSWEER | Exam(hrs) | A | Exam | Total
Language: Kannada / Sanskrit /
Part 1 Urdu / Tamil / Telugu/Malayalam
Language | / Additional English/Marathi / | 7 : 2 dulleg'? [ MO
Hindi ;
Soft Skills for Business 3.2 4 3 30 70 100 2
Corporate Accounting 33 4 3 30 70 100 2
part2 | Human Resource Management - 34 4 3 30 70 100 2
Optional | g)qiness Regulations 3.5 4 3 30 | 70 | 100 2
Corporate Environment 3.6 4 3 30 70 100 2
Business Ethics 347 4 3 30 70 100 2
SDC* 3 3 30 70 100 o 2
Part 3
CC & EC* 50 - 50 1
Total Credits 17 .
IV SEMESTER
. Duration Marks
Subjects Paper I:sn;umf(n of Credits
‘ ) LHwee Exam(hrs) TA | Exam | Total
Language: Kannada / Sanskrit /
Part 1 Urdu / Tamil / Telugu/Malayalam 3
Language | /Additional Bnglish/Marathi/ | g ? Ll SR
Hindi
Business Research Methods 4.2 4 3 30 70 100 2
Marketing Management 4.3 4 3 30 70 100 2
Part 2 Financial Management 4.4 4 3 30 70 100 2
Optional | Services Management 45 4 3 30 | 70 | 100 2
Banking Regulations &
Operations 4.6 4 3 30 70 100 2
Cost Accounting 4.7 4 3 30 70 100 2
SDC* 3 3 30 70 100 2
Part 3
CC & EC* 50 - 50 1
Total Credits 17
7
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V SEMESTER
. Duration Marks
Subjects Paper Ill‘lm;,“m;n of Credits
rs/week | pram(hrs) | IA | Exam Total
Entrepreneurial Management 5.1 4 3 30 70 100 3
Computer Applications in Business | 5.2 4 3 30 70 100 3
Part 2 Investment Management 53 4 3 30 70 100 3
Optional | nfanagement Accounting 54 4 3 30 | 70 | 100 3
Elective Paper | 5.5 4 3 30 70 100 3
Elective Paper 11 5.6 4 3 30 70 100 3
Part3 | SDC* 3 3 30 70 100 2
Total Credits 20
VI SEMESTER
i Duration Marks
Subjects Paper Illllstl;,uct:(l){n of Credit
rs/week | poom(rs) | 1A | Exam | Total
International Business 6.1 4 3 30 70 100 3
E-Business 6.2 4 3 30 70 100 3
Part 2 Income Tax 6.3 4 3 30 70 100 3
Optional Strategic Management Or Project
Report & Viva (Voce) 6.4 e a 20 g0 1 :
Elective Paper III 6.5 4 3 30 70 100 3
Elective Paper IV 6.6 4 3 30 70 100 3
Part3 | SDC* 3 3 30 70 100 2
Total Credits 20
ELECTIVE GROUPS
1. FINANCE GROUP
: Lecture
Semestey, | FApEY Title of the Paper Hours Per ol
No. No. Marks
Week
v FN.5.5 | Advanced Financial Management 04 100
FN.5.6 | Financial Markets & Services 04 100
VI FN.6.5 | International Finance 04 100
FN.6.6 | Stock and Commodity Markets 04 100
. 8
N o 7,«‘)\” e
W
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2. MARKETING GROUP
Lecture
Sepester Faper Title of the Paper Hours Per Fotal
No. No. Week Marks
MK.5.5 | Consumer Behavior 04 100
Y MK.5.6 | Advertising & Media Management . 04 100
MEK.6.5 | Brand Management 04 100
v MK.6.6 | Retail Management 04 100
3. HUMAN RESOURCE GROUP
eia e |
HR.5.5 | Employee Welfare & Social Security 04 100
Y THR5.6 [ Strategic HRM & 04 100
VI HR.6.5 | Organizational Change & Development + 04 100
HR.6.6 | Compensation Management 04 100

1. Foundation, Skill Development or Interdisciplinary Courses (Foundation Course*)
(Common for all programmes):

Constitution of Indian and Human Rights

Environment and Public Health

Computer Applications and Information Technology

Business Entrepreneurship and Management

Philosophy, Psychology and Life Skills

Personality Development and Leadership / Integrating Mind, Body and Heart
Indian History, Culture and Diversity

Research Methodology

Education and Literacy / Science and Life

Human Resource Development .Management

One of the Foreign Languages such as German, French etc.

Any other Course prescribed by the University from time to time
Commodity & Stock Market

Mathematics in Finance

2. Co-and Extra — Curricular Activities (CC& EC¥)
A student shall opt for any one of the following activities in the first four semesters offered in the

college

N.S.S /N.C.C./Rotary Activities / Rovers and Rangers

Sports and Games / Activities related to Yoga

A Small project work concerning the achievements of Indian in different fields
Evolution of study groups/seminar circles on Indian thoughts and ideas

Interaction with local communities in their neighborhood and learn about and from them

Exploring different aspects of Indian civilizations
Other activities such as Cultural Activities as prescribed by the University.

Evaluation of Co-and Extra Curricular Activities is as per the procedure evolved by the University from
time to time.
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3.7 BUSINESS ETHICS

OBJECTIVE
The objective is to provide basic knowledge of business ethics and values and its relevance in modern

context.

Unit 1:  BUSINESS ETHICS 12 Hrs

Introduction — Meaning - Scope — Types of Ethics — Characteristics — Factors inﬂuencing Business Ethics —
Importance of Business Ethics - Arguments for and against business ethics- Basics of business ethics -
Corporate Social Responsibility — Issues of Management — Crisis Management

Unit2: PERSONAL ETHICS 10 Hrs

Introduction — Meaning — Emotional Honesty — Virtue of humility — Promote happiness — karma yoga —
proactive — flexibility and purity of mind.

Unit 3: ETHICS IN MANAGEMENT 12 Hrs

Introduction — Ethics in HRM — Marketing Ethics — Ethical aspects of Financial Management —
Technology Ethics and Professional ethics.

Unit 4: ROLE OF CORPORATE CULTURE IN BUSINESS 10 Hrs
Meaning — Functions — Impact of corporate culture — cross cultural issues in ethics

Unit 5: CORPORATE GOVERNANCE 12 Hrs

Meaning, scope, composition of BODs, Cadbury Committee, various committees, reports on
corporate governance, scope of Corporate Governance, Benefits and Limitations of Corporate
Governance with living examples.

SKILL DEVELOPMENT

e  State the arguments for and against business ethics

e  Make a list of unethical aspects of finance in any organization
e  List out ethical problems faced by managers

e  List out issues involved in Corporate Governance.

e  List out unethical aspects of Advertising

BOOKS FOR REFERENCE

1. Murthy CSV: Business Ethics and Corporate Governance, HPH

2. Bholananth Dutta, S.K. Podder — Corporation Governance, VBH.

3. Dr. K. Nirmala, Karunakara Readdy : Business Ethics and Corporate Governance, HPH
4. H.RMachiraju: Corporate Governance

5. K. Venkataramana, Corporate Governance, SHBP.

6. N.M.Khandelwal : Indian Ethos and Values for Managers

7. S Prabhakaran; Business ethics and Corporate Governance

8. C.V.Baxi: Corporate Governance

9. R.R. Gaur, R Sanghal, G. P. Bagaria; Human Values and Professional ethics ¥
10. B O B Tricker, Corporate Governance; Principles , Policies and Practices

11. Michael, Blowfield; Corporate Responsibility

12. Andrew Crane; Business Ethics

13. Ghosh; Ethics in Management and Indian ethos.
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3.7 PUBLIC RELATIONS AND CORPORATE COMMUNICATION

OBJECTIVE .
To create awareness among the students on the soft skills required to plan and pursue a career and
empower them with employability skills.

Unit 1: ATTITUDE AND EMOTIONAL INTELLIGENCE 10 Hrs
Importance of Attitude — Meaning of Positive Thinking and Positive Attitude — Ways to build positive
attitude — Effects of negative attitude and measures to overcome them. Significance of interpersonal
relationships in personal and professional life - Tips to enhance interpersonal relationships -
Emotional Intelligence.

Unit 2: VISION, GOAL SETTING & TIME MANAGEMENT 06 Hrs
Meaning of Vision — Doing things for the right purpose — Setting and achieving goals — Importance of
goal setting — periodicity in goal setting — short, medium, long-term — methods to achieve set goals.
General principles of Stress Management and Time Management.

Unit 3: CREATIVITY 10 Hrs

The creative mind — Importance of Creativity — Elements of Creativity — Influence and Flexibility —
Factors influencing creativity — Methods of enhancing creativity — techniques of creativity —
Brainstorming, attributes listing. :

Unit 4: COMMUNICATION SKILLS 10 Hrs
Significance — Process of Communication — Forms of Communication - Communication Gap —
Listening Skills — Basics of Managerial Speaking Skills — Body Language — How to develop matter
for a speech, Presentation aids and effective use of presentation aids. Preparation of Resume &
preparation for GD & Interview.

" Unit 5: CAREER PLANNING 06Hrs
Career Planning, Awareness of different Careers, Sources of Information, Choosing a Career and
Career counseling.

SKILL DEVELOPMENT:

* Extempore speeches, Just a Minute.
» Conducting Stress Interviews.

¢ Creative Exercise

¢ Role play.

BOOKS FOR REFERENCE:

C.S. Raydu — Corporate Communication, HPH

Rai & Rai Business Communication, HPH

S.P. Sharman, Bhavani H. — Corporate Communication, VBH
Collins: Public Speaking

Mair : Art of Public Speaking

K. Venkataramana, Corporate Communication, SHBP.
Rajkumar: Basic of Business Communication

V.N. Ahuja.: The World’s Famous Speeches

. Daniel Goleman : Emotional Intelligence

10. Jyotsna Codety :Understanding Emotional Intelligence .
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3.5 BUSINESS REGULATIONS

OBJECTIVE
The objective is to introduce the students to various regulations affecting business and to familiarize the
students with such regulations.

Unit 1: INTRODUCTION TO BUSINESS LAWS 06 Hrs
Introduction, Nature of Law, Meaning and Definition of Business Laws, Scope and Sources of Business
Law, Fundamental Rights and Directive Principle of State Policies, Principles having economic
significance, Overview of Business Laws in India.

Unit2: CONTRACT LAWS 14 Hrs
Indian Contract Act, 1872: Definition of Contract, essentials of a valid contract (all essentials need to be
explained in great detail), classification of contracts, breach of contract and remedies for breach of contract.
Indian Sale of Goods Act, 1930: Definition of contract of sale, essentials of contract of sale, conditions
and warrantees, rights and duties of buyer, rights of an unpaid seller.

Unit3: INFORMATION LAWS AND RTE 10Hrs
Right to Information Act, 2005: Objectives of the RTI Act, Scope, SuoMoto disclosure, Method of
seeking information, Eligibility to obtain information, Authorities under the Act,.

Right to Education Act: Objectives of the RTE Act — Salient Features.

Unit4: COMPETITION AND CONSUMER LAWS 12Hrs

The Competition Act, 2002: Objectives of Competition Act, the features of Competition Act, components
of Competition Act, CCL, CAT, offences and penalties under the Act.

Consumer Protection Act, 1986: Definition of the terms consumer, consumer dispute, defect, deficiency,
unfair trade practices and services. Consumer Protection Act, Consumer Redressal Agencies — District
Forum, State Commission, National Commission, any two landmark judgments of the Supreme Court.

Unit5: ECONOMIC AND ENVIRONMENTAL LAWS 14Hrs
FEMA 1999: Objects of FEMA, definition of important terms — authorized dealer, currency, foreign
currency, foreign exchange, foreign security, Directorate of Enforcement, salient features of the FEMA,
offences and penalties,

 Environment Protection Act, 1986: Objects of the Act, definitions of important terms — environment,
environment pollutant, environment pollution, hazardous substance and occupier, types of pollution, global
warming, causes for ozone layer depletion, carbon trade, rules and powers of central government to protect
environment in India.
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3.5SBUSINESS ETHICS

L
OBJECTIVE {SJ«
The objective is to provide basic knowledge of business ethics and values and its relevance in modern

context.

Unit 1: BUSINESSETHICS - 12 Hrs
Introduction — Meaning - Scope — Types of Ethics — Characteristics — Factors influencing Business
Ethics — Importance of Business Ethics - Arguments for and against business ethics- Basics of
business ethics - Corporate Social Responsibility — Issues of Management — Crisis Management

Unit2: PERSONAL ETHICS 12 Hrs
Introduction — Meaning — Emotional Honesty — Virtue of humility — Promote happiness — karma yoga
— proactive — flexibility and purity of mind.

Unit3: ETHICS IN MANAGEMENT 12 Hrs
Introduction — Ethics in HRM — Marketing Ethics — Ethical aspects of Financial Management —
Technology Ethics and Professional ethics.

Unit4: ROLE OF CORPORATE CULTURE IN BUSINESS 12 Hrs
Meaning — Functions — Impact of corporate culture — cross cultural issues in ethics

Unit5: CORPORATE GOVERNANCE 12 Hrs
Meaning, scope, composition of BODs, Cadbury Committee, various committees, reports on
corporate governance, scope of Corporate Governance, Benefits and Limitations of Corporate
Governance with living examples.

SKILL DEVELOPMENT

e State the arguments for and against business ethics

e Make a list of unethical aspects of finance in any organization
e List out ethical problems faced by managers

e List out issues involved in Corporate Governance.

e  List out unethical aspects of Advertising

BOOKS FOR REFERENCE

Murthy CSV: Business Ethics and Corporate Governance, HPH
Bholananth Dutta, S.K. Podder — Corporation Governance, VBH. .
Dr. K. Nirmala, Karunakara Readdy : Business Ethics and Corporate Governance, HPH
H.R.Machiraju: Corporate Governance
K. Venkataramana, Corporate Governance, SHBP.
N.M.Khandelwal : Indian Ethos and Values for Managers
S Prabhakaran; Business ethics and Corporate Governance
C.V. Baxi: Corporate Governance
R. R. Gaur, R. Sanghal, G. P. Bagaria; Human Values and Professional ethics
. B O B Tricker, Corporate Governance; Principles , Policies and Practices
. Michael, Blowfield; Corporate Responsibility
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12. Andrew Crane; Business Ethics
13. Ghosh; Ethics in Management and Indian ethos. \ Y A~
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4.2 BUSINESS RESEARCH METHODS

OBJECTIVE
The objective is to create an awareness of the Process of Research, the tools and techniques of research and
generation of reports

Unit 1: INTRODUCTION TO RESEARCH 14Hrs
Meaning — Objectives — Types of Research — Scope of Research — Research Approaches — Research
Process — Research Design — Research Methods Vs Research Methodology - Steps in Research — Problem
Formulation — Statement of Research Objective — Exploratory — Descriptive — Experimental Research.

Unit2: METHODS OF DATA COLLECTION 08 Hrs
Observational and Survey Methods — Field Work Plan - Administration of surveys - Training field
investigators - Sampling methods - Sample size.

Unit3: TOOLS FOR COLLECTION OF DATA 08 Hrs
Questionnaire Design; Attitude measurement techniques — Motivational Research Techniques — Selection
of Appropriate Statistical Techniques

Unit4: STATISTICAL METHODS 18 Hrs
Tabulation of data - Analysis of data —Testing of Hypothesis, Advanced techniques— ANOVA, Chi-Square
- Discriminant Analysis - Factor analysis, Conjoint analysis - Multidimensional Scaling - Cluster Analysis
(Concepts Only).

Unit5: REPORT WRITING 08 Hrs
Types of Reports, Business, Technical and Academic Report writing — Methodology Procedure — Contents
— Bibliography

SKILL DEVELOPMENT

e Illustrate different types of samples with examples

e Construct a questionnaire for collection of primary data keeping in mind the topic chosen for research
® Narrate your experience using observation technique

® Diagrammatically present the information collected through the questionnaire

BOOKS FOR REFERENCE

O.R Krishnaswamy; Research methodology in Social Sciences, HPH, 2008,

R. Divivedi: Research Methods in Behavior Science, Macmillan India Ltd., 2001.

J.K. Sachdeva: Business Research Methodology HPH

S.N. Murthy, V. Bhojanna: Business Research Methods Excel Books

Levin &Rubin: Statistics for Management, Prentice Hall of India, 2002

Gupta S; Research Methodology and Statistical Techniques, Deep & Deep Publication (P) Ltd., 2002
Thakur D: Research Methodology in Social Sciences, Deep & Deep Publications (P) Ltd.,1998.
Tripathi P.C:A Textbook of Research Methodology, Sultan Chand &  Sons, 2002.

Cooper: Business Research Methods 6™ edition, MC Graw Hill,

C.R. Kothari, Research Methodology, Vikas Publications

Usha Devi N, Santhosh Kumar - Business Research Methodology
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6.2 E-BUSINESS

OBJECTIVE:
The objective is to expose the students to electronic modes of commercial operations.

UNIT 1 :E-BUSINESS 16Hrs
Introduction, E-Commerce — definition, History of E-commerce, types of E-Commerce B to B etc.
Comparison of traditional commerce and e-commerce. E-Commerce business models — major B to B, B to
C model, Consumer-to-Consumer (C2C), Consumer-to-Business (C2B) model, Peer to-Peer (P2P) model —
emerging trends. Advantages/ Disadvantages of e-commerce, web auctions, virtual communities, portals,
e-business revenue models.

UNIT 2 : SECURITY FOR E-BUSINESS 12 Hrs
Security threats — An area view — implementing E-commerce security — encryption — Decryption,
Protecting client computers E-Commerce Communication channels and web servers Encryption, SSL.
protocol, Firewalls, Cryptography methods, VPN, protecting, networks, policies and procedures

UNIT 3 : E-PAYMENTS 12Hrs
E-payment systems — An overview. B to C payments, B to B payments. Types of E- payment system —
Credit card payment, debit cards, accumulating balance, online stored value payment systems, digital cash,

digital (electronic) wallets, agile wallet, smart cards and digital cheques. Secure Electronic Transaction
(SET) protocol

UNIT 4 : E-BUSINESS MARKETING TECHNOLOGIES 10 Hrs
E-Commerce and marketing B to B and B to C marketing and branding strategies. Web transaction logs,
cookies, shopping cart database, DBMS, SQL, data mining, CRM (customer relationship Management)
system — permission marketing, affiliate marketing, viral marketing.

UNIT 5: CYBER LAWS 06Hrs
Legal Aspects of E-Business, Internet frauds — Cyber Laws. IT Act 2000 salient features.

SKILL DEVELOPMENT
e Visit Few Business Websites and note down in Practical Record Book

BOOKS FOR REFERENCE

1. Marriappa M — E- Commerce,

2. R.G. Saha, E-Business, HPH

3. M. Suman - E — Commerce & Accounting

4. Kalakota Ravi and A. B. Whinston : “Frontiers of Electronic Commerce”, Addison

5. Watson R T :“Electronic Commerce — the strategic perspective.” The Dryden press

6. Agarwala K.N and Deeksha Ararwala: “Business on the Net — Whats and Hows of E-Commerce”
7. Agarwala and Ararwala : “Business on the Net — Bridge to the online store front,”

8. Murthy CSV: “E. Commerce” Himalaya Publishing House Pvt.Ltd.
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4.7 PRINCIPLES OF EVENT MANAGEMENT

OBJECTIVE:
The objective is to provide students with a conceptual framework of Event Management, Event

Services, Conducting Event and Managing Public Relations.

Unit: 1- INTRODUCTION TO EVENT MANAGEMENT 12 Hrs
Event- Meaning- Why Event Management- Analysis of Event, Scope of Event, Decision Makers-
Event Manager Technical Staff- Establishing of Policies & Procedure- Developing Record Keeping

Systems.

Unit: 2-EVENT MANAGEMENT PROCEDURE 12 Hrs
Principles for holding an Event, General Details, Permissions- Policies, Government and Local
Authorities, - Phonographic Performance License, Utilities- Five Bridge Ambulance Catering,

Electricity, Water Taxes Applicable.

Unit: 3-CONDUCT OF AN EVENT. 12 Hrs
Preparing a Planning Schedule, Organizing Tables, Assigning Responsibility, Communication and
Budget of Event- Checklist, Computer aided Event Management— Roles & Responsibilities of Event

Managers for Different Events.

Unit: 4-PUBLIC RELATIONS 10 Hrs
Introductions to Public Relations- Concept- Nature- Importance- Limitations- Media- Types of
Media- Media Management, Public Relation Strategy & Planning. Brain Storming Sessions- Writings
for Public Relations.

Unit: 5 CORPORATE EVENTS 10 Hrs
Planning of Corporate Event, Job Responsibility of Corporate Events Organizer, Arrangements,
Budgeting, Safety of Guests and Participants, Creating Blue Print, Need for Entertainment in

Corporate Events And Reporting.

Skill Development
1. Preparation of Event Plan for Wedding, Annual general body Meeting of an MNC.

2. Preparing Budget for conduct of National level intercollegiate sports events.
3. Preparation of Event Plan for College day Celebrations
4. Preparation of Budget for Conducting inter collegiate Commerce Fest.

Book References
1. Event Entertainment and Production — Author: Mark Sonderm CSEP Publisher: Wiley & Sons, Inc.

Ghouse Basha — Advertising & Media Mgt, VBH.

Anne Stephen — Event Management, HPH.

K. Venkataramana, Event Management, SHBP. !

Special Event Production — Doug Matthews — ISBN 978-0-7506-8523-8

The Complete Guide to successful Event Planning — Shannon Kilkenny

Human Resource Management for Events — Lynn Van der Wagen (Author)

Successful Team Manageemnt (Paperback) — Nick Hayed (Author)

Event Management & Public Relations by Savita Mohan — Enkay Publishing House

10 Event Management & Public Relations By Swarup K. Goyal — Adhyayan Publisher - 2009
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5.1 ENTREPRENEURIAL MANAGEMENT

OBJECTIVE
The objective is to enable students to understand the basic concepts of entrepreneurship and prepare
business plan to start a small industry.

Unit 1: ENTREPRENEURSHIP ' 12 Hrs
Introduction — Meaning & Definition of Entrepreneurship, Entrepreneur & Enterprise — Differences
between Entrepreneurship, Entrepreneur & Enterprise — Functions of Entrepreneur — Role of Entrepreneur
for Economic Development - Factors influencing Entrepreneurship - Pros and Cons of being an
Entrepreneur — Differences between Manager and Entrepreneur — Qualities of an Entrepreneur — Types of
Entrepreneurs. Entrepreneurship Development- Need — Problems — National and State Level Institutions

Unit2: SMALL SCALE INDUSTRIES 10 Hrs
Small Scale Industries - Tiny Industries - Ancillary Industries - Cottage Industries — Definition — Meaning -
Product Range - Capital Investment - Ownership Patterns - Importance and Role played by SSI in the
development of the Indian Economy - Problems faced by SSI's and the steps taken to solve the problems -
Policies Governing SSI's

Unit3: STARTING A SMALL INDUSTRY 12 Hrs
Concept of Business opportunity, scanning the environment for opportunities, evaluation of alternatives
and selection based on personal competencies. - An overview of the steps involved in starting a business
venture — Location, Clearances and Permits required, Formalities, Licensing and Registration Procedures -
Assessment of the market for the proposed project - Importance of financial, technical and social feasibility
of the project. -

Unit4: PREPARING THE BUSINESS PLAN (BP) 10 Hrs
Business Plan, Importance of BP, Preparation of BP, Typical BP format - Financial aspects of the BP -
Marketing aspects of the BP - Human Resource aspects of the BP - Technical aspects of the BP - Social
aspects of the BP - Preparation of BP - Common pitfalls to be avoided in preparation of a BP

UnitS: IMPLEMENTATION OF THE PROJECT AND SICKNESS IN SSIs 12 Hrs
Financial assistance through SFC’s, SIDBI, Commercial Banks, KSIDC, KSSIC, IFCI, - Non-financial
assistance from DIC, SISI, EDI, SIDO, AWAKE, TCO, TECKSOK, KVIC - Financial incentives for SSI's
and Tax Concessions - Assistance for obtaining Raw Material, Machinery, Land and Building and
Technical Assistance - Industrial Estates — Role and Types. Sickness: Meaning and definition of a sick
industry - Causes of Industrial Sickness - Preventive and Remedial Measures for Sick Industries

SKILL DEVELOPMENT

e Preparation of a Project report to start a SSI Unit.

e Preparing a letter to the concerned authority-seeking license to the SS Unit, You propose to start.
e Format of a business plan.

* A Report on the survey of SSI units in the region where college is located.

¢ Chart showing financial assistance available to SSI along with rates of interest.
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5.1 ENTREPRENEURSHIP DEVELOPMEN

OBJECTIVE:
To enable students to understand the basic concepts of entrepreneurship and preparing a business plan

to start a small industry.

Unit 1: ENTREPRENEURSHIP 10 Hrs
Introduction — Meaning& Definition of Entrepreneurship, Entrepreneur & Enterprise —Functions of
Entrepreneur - Factors influencing Entrepreneurship - Pros and Cons of being an Entrepreneur —

Qualities of an Entrepreneur — Types of Entrepreneur

Unit 2: SMALL SCALE INDUSTRIES 12 Hrs
Meaning &Definition — Product Range - Capital Investment - Ownership Patterns — Meaning and
importance of Tiny Industries, Ancillary Industries, Cottage Industries. Role played by SSI in the
development of Indian Economy. Problems faced by SSI’s and the steps taken to solve the problems -
Policies Governing SSI’s.

Unit 3: FORMATION OF SMALL SCALE INDUSTRY 14 Hrs
Business opportunity, scanning the environment for opportunities, evaluation of alternatives and
selection based on personal competencies. Steps involved in the formation of a small business
venture: location, clearances and permits required, formalities, licensing and registration procedure.
Assessment of the market for the proposed project — Financial, Technical, Market and Social
feasibility study.

Unit 4: PREPARING THE BUSINESS PLAN (BP) 10 Hrs
Meaning — importance — preparation —BP format: Financial aspects of the BP, Marketing aspects of
the BP, Human Resource aspects of the BP, Technical aspects of the BP, Social aspects of the BP.

Common pitfalls to be avoided in preparation of a BP.

Unit 5: PROJECT ASSISTANCE 10 Hrs
Financial assistance through SFC’s, SIDBI, Commercial Banks, IFCI - Non-financial assistance from

DIC, SISI, AWAKE, KVIC - Financial incentives for SSI’s and Tax Concessions - Assistance for
obtaining Raw Material, Machinery, Land and Building and Technical Assistance - Industrial Estates:
Role and Types.

SKILL DEVELOPMENT

® Preparation of a Project report to start a SSI Unit.

® Preparing a letter to the concerned authority-seeking license for the proposed SS Unit
¢ Format of a business plan.

® A Report on the survey of SSI units in the region where college is located.

®  Chart showing financial assistance available to SSI along with rates of interest.

® Chart showing tax concessions to SSI both direct and indirect.

*  Success stories of Entrepreneurs in the region.

BOOKS FOR REFERENCE

1. Vasanth Desai, Management of Small Scale Industry, HPH

2. Mark. J. Dollinger, Entrepreneurship — Strategies and Resources, Pearson Edition.
3. Dr. Venkataramana ; Entrepreneurial Development, SHB Publications
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1.4 BUSINESS ORGANISATION AND ENVIRONMENT

OBJECTIVE
The objective is to familiarize the students with aspects of Business Organization and its Environment.

Unit1: INTRODUCTION TO BUSINESS ORGANIZATION 10 Hrs
Meaning of Business — Classification of Business Activities — Industry — Types of Industry — Commerce —
Trade — Aids to Trade -Meaning — Advantages and Disadvantages

Unit2: FORMS OF BUSINESS ORGANIZATION 14Hrs

Sole Proprietorship — Meaning — Characteristics — Advantages and Disadvantages. Partnership — Meaning —
Characteristics — Advantages and Disadvantages - Types of Partners. Co-operative Society - Meaning —
Characteristics — Types — Advantages and Disadvantages.

Unit3: JOINT STOCK COMPANY 08 Hrs
Meaning — Definition — Features — Types of Companies — Formation of a Company.

Unit4: BUSINESS ENVIRONMENT 14Hrs
Meaning and Importance. Dimensions of Business Environment — Political, Economic, Social, Legal,
Natural and Technological Environment.

UnitS: GOVERNMENT AND BUSINESS 10Hrs
Meaning and Importance. Impact of Government policy on business and industry with reference to
liberalization, privatization and globalization.

SKILL DEVELOPMENT

e Draw a Business Tree

e Prepare a Partnership deed

e Prepare Memorandum and Articles of Association of any company

* Discuss the Impact of Globalization on Indian Business and Industry
e State the impact of Technology on Indian Business

BOOKS FOR REFERENCE

Dr. Aswathappa: Essentials of Business Environment, HPH.

Francis Cherrunilam : Business Environment, HPH.

Muniraju S.K. Podder — Business Organisation & Environment , VBH
VivekMittall, — Business Environment, Excel Books, New Delhi.

Raj Agarwal — Business Environment, Excel Books, New Delhi.

K. Venkataramana, Business Environment, SHB Publishers.

Dr. Alice Mani: Business Organization & Environment, SBH.
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3.5 BUSINESS REGULATIONS

OBJECTIVE
The objective is to introduce the students to various regulations affecting business and to familiarize the
students with such regulations.

Unit1: INTRODUCTION TO BUSINESS LAWS 06 Hrs
Introduction, Nature of Law, Meaning and Definition of Business Laws, Scope and Sources of Business
Law, Fundamental Rights and Directive Principle of State Policies, Principles having economic
significance, Overview of Business Laws in India.

Unit2: CONTRACT LAWS 14 Hrs
Indian Contract Act, 1872: Definition of Contract, essentials of a valid contract (all essentials need to be
explained in great detail), classification of contracts, breach of contract and remedies for breach of contract.
Indian Sale of Goods Act, 1930: Definition of contract of sale, essentials of contract of sale, conditions
and warrantees, rights and duties of buyer, rights of an unpaid seller.

Unit3: INFORMATION LAWS AND RTE 10Hrs
Right to Information Act, 2005: Objectives of the RTI Act, Scope, SuoMoto disclosure, Method of
seeking information, Eligibility to obtain information, Authorities under the Act,.

Right to Education Act: Objectives of the RTE Act — Salient Features.

Unit4: COMPETITION AND CONSUMER LAWS 12Hrs

The Competition Act, 2002: Objectives of Competition Act, the features of Competition Act, components
of Competition Act, CCl, CAT, offences and penalties under the Act.

Consumer Protection Act, 1986: Definition of the terms consumer, consumer dispute, defect, deficiency,
unfair trade practices and services. Consumer Protection Act, Consumer Redressal Agencies — District
Forum, State Commission, National Commission, any two landmark judgments of the Supreme Court.

Unit5: ECONOMIC AND ENVIRONMENTAL LAWS 14Hrs
FEMA 1999: Objects of FEMA, definition of important terms — authorized dealer, currency, foreign

currency, foreign exchange, foreign security, Directorate of Enforcement, salient features of the FEMA,
offences and penalties,

. Environment Protection Act, 1986: Objects of the Act, definitions of important terms — environment,

environment pollutant, environment pollution, hazardous substance and occupier, types of pollution, global
warming, causes for ozone layer depletion, carbon trade, rules and powers of central government to protect
environment in India.
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6.1 BUSINESS REGULATIONS

OBJECTIVE:

To introduce the students to various Business Regulations and familiarize them with common issues
of relevance.

UNIT 1: INTRODUCTION TO BUSINESS LAWS 06 Hrs

Introduction, Nature of Law, Meaning and Definition of Business Laws, Scope and Sources of
Business Laws.

UNIT 2: CONTRACT LAWS - 18Hrs

Indian Contract Act, 1872: Definition of Contract, essentials of a valid contract, classification of

contracts, remedies for breach of contract.
Indian Sale of Goods Act, 1930: Definition of contract of sale, essentials of contract of sale,

conditions and warrantees, rights and duties of buyer, rights of an unpaid seller.

UNIT 3: COMPETITION AND CONSUMER LAWS: 14 Hrs

The Competition Act, 2002: Objectives of Competition Act, Features of Competition Act, CAT,
offences and penalties under the Act, Competition Commission of India.

Consumer Protection Act, 1986: Definition of the terms consumer, consumer dispute, defect,
deficiency, unfair trade practices and services. Rights of the consumer under the Act, Consumer
Redressal Agencies — District Forum, State Commission, National Commission.

UNIT 4: ECONOMIC LAWS 12 Hrs

Indian Patent Laws and WTO Patent Rules: Meaning of IPR, invention and non-invention, procedure
to get patent, restoration and surrender of lapsed patent, infringement of patent,

FEMA 1999: Objects of FEMA, salient features of FEMA, definition of important terms: authorized
person, currency, foreign currency, foreign exchange, foreign security, offences and penalties.

UNIT 5: ENVIRONMENTAL LAW 06 Hrs

Environment Protection Act, 1986: Objects of the Act, definitions of important terms: environment,
environment pollutant, environment pollution, hazardous substance and occupier, types of pollution,
rules and powers of central government to protect environment in India.

SKILL DEVELOPMENT
e Prepare a chart showing sources of business law and Indian Constitution Articles having economic
" significance.

e Draft an agreement on behalf of an MNC to purchase raw materials indicating therein terms and conditions
and all the essentials of a valid contract.

e Draft an application to the Chief Information Officer of any government office seeking information about
government spending.
Draft digital signature certificate.
Draft a complaint to District Consumer Forum on the deficiency of service in a reputed corporate hospital
for medical negligence.

e Collect leading cyber-crimes cases and form groups in the class room and conduct group discussion.
Draft a constructive and innovative suggestions note on global warming reduction.

BOOKS FOR REFERENCE:

K. Aswathappa, Business Laws, HPH,
‘Bulchandni, Business Laws, HPH.

K. Venkataramana, Business Regulations, SHBP.
Kamakshi P & Srikumari P — Business Regulations, VBH.
N.D. Kapoor, Business Laws, Sultan chand publications.
S.S Gulshan — Business Law

S.C. Sharma; Business Law LK. International Publishers
Tulsion Business Law, TMH.
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3.7 BUSINESS ETHICS

OBJECTIVE
The objective is to provide basic knowledge of business ethics and values and its relevance in modern

context.

Unit 1: BUSINESS ETHICS 12 Hrs

Introduction — Meaning - Scope — Types of Ethics — Characteristics — Factors inﬂuencing Business Ethics —
Importance of Business Ethics - Arguments for and against business ethics- Basics of business ethics -
Corporate Social Responsibility — Issues of Management — Crisis Management

Unit2: PERSONAL ETHICS ' 10 Hrs

Introduction — Meaning — Emotional Honesty — Virtue of humility — Promote happiness — karma yoga —
proactive — flexibility and purity of mind.

Unit 3: ETHICS IN MANAGEMENT 12 Hrs

Introduction — Ethics in HRM ~ Marketing Ethics — Ethical aspects of Financial Management —
Technology Ethics and Professional ethics.

Unit 4: ROLE OF CORPORATE CULTURE IN BUSINESS 10 Hrs
Meaning — Functions — Impact of corporate culture — cross cultural issues in ethics

Unit 5: CORPORATE GOVERNANCE + 12 Hrs

Meaning, scope, composition of BODs, Cadbury Committee, various committees, reports on

corporate governance, scope of Corporate Governance, Benefits and Limitations of Corporate
Governance with living examples.

SKILL DEVELOPMENT

e  State the arguments for and against business ethics

o  Make a list of unethical aspects of finance in any organization
e List out ethical problems faced by managers

e List out issues involved in Corporate Governance.

o _ List out unethical aspects of Advertising

BOOKS FOR REFERENCE

1. Murthy CSV: Business Ethics and Corporate Govemnance, HPH

2. Bholananth Dutta, S.K. Podder — Corporation Governance, VBH.

3. Dr. K. Nirmala, Karunakara Readdy : Business Ethics and Corporate Governance, HPH
4, H.R.Machiraju: Corporate Governance

5. K. Venkataramana, Corporate Governance, SHBP.

6. N.MKhandelwal : Indian Ethos and Values for Managers

7. S Prabhakaran; Business ethics and Corporate Governance

8. C.V.Baxi: Corporate Governance

9. R.R. Gaur, R. Sanghal, G, P. Bagaria; Human Values and Professional ethics
10. B O B Tricker. Corporate Governance; Principles , Policies and Practices

11. Michael, Blowfield; Corporate Responsibility

12. Andrew Crane; Business Ethics

13. Ghosh; Ethics in Management and Indian ethos.
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2.5 ORGANISATIONAL BEHAVIOUR .

OBJECTIVE:
The objective is to enable the students to understand the Organizational Behaviour, and Organizational
Change and dynamic of groups .

Unit 1: ORGANIZATIONAL BEHAVIOUR 06Hrs
Organization Behaviour— Definition, Scope and Application in Management -Contributions of other
disciplines to OB—Emerging issues in Organizational Behaviour.

Unit2: PERSONALITY, PERCEPTION AND ATTITUDES 16 Hrs
Personality :Meaning - Determinants of Personality - Biological factors - Cultural factors - Family and
Social Factors - Situational factors -Personality attributes influencing OB, Interactive Behaviour and
Interpersonal Conflict.

Perception :Meaning - Need - Perceptual Process — Perceptual Mechanism - Factors influencing
perception.

Attitude: Meaning of Attitude - Characteristics of Attitude — Components of Attitude - Attitude and
Behaviour — Attitude formation, change in attitude and barriers to attitude.

Unit3: LEARNING AND BEHAVIOUR MODIFICATION 08Hrs
Principles of Learning & Reinforcement - Observational Learning - Cognitive Learning - Organizational
Behaviour Modification - Steps in Organizational Behaviour Modification process - Organizational
Reward Systems :

Unit4: GROUP DYNAMICS 12Hrs
Meaning - Types of Groups - Functions of small groups - Group Size Status - Managerial Implications —
Group Behaviour - Group Norms - Cohesiveness - Group Think,

Unit 6: ORGANIZATIONAL CHANGE AND DEVELOPMENT 14Hrs
Organizational Change: Meaning - Nature of work change - Pressure for change - Change process - Types
of change — Factors influencing change - Resistance to change - Overcoming resistance - Organizational
Development-Meaning and different types of OD interventions.

SKILL DEVELOPMENT

e Meaning of job enrichment and list the requirements of job enrichments
Characteristics of attitude and components of attitude — A brief discussion
List the determinants of personality

Factors influencing perceptions - A brief explanation

List the characteristics of various leadership styles.

BOOKS FOR REFERENCE
1. K. Aswathappa, Organizational Behaviour, HPH.
2. Appanniah&, Management and Behavioural Process, HPH.

3. Rekha & Vibha — Organizational Behavioural, VBH. o e -
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3.7 PUBLIC RELATIONS AND CORPORATE COMMUNICATION

OBJECTIVE
To create awareness among the students on the soft skills required to plan and pursue a career and
empower them with employability skills.

Unit 1: ATTITUDE AND EMOTIONAL INTELLIGENCE 10 Hrs
Importance of Attitude — Meaning of Positive Thinking and Positive Attitude — Ways to build positive
attitude — Effects of negative attitude and measures to overcome them. Significance of interpersonal
relationships in personal and professional life - Tips to enhance interpersonal relationships -
Emotional Intelligence.

Unit 2: VISION, GOAL SETTING & TIME MANAGEMENT 06 Hrs
Meaning of Vision — Doing things for the right purpose — Setting and achieving goals — Importance of
goal setting — periodicity in goal setting — short, medium, long-term — methods to achieve set goals.
General principles of Stress Management and Time Management,

Unit 3: CREATIVITY 10 Hrs

The creative mind — Importance of Creativity — Elements of Creativity — Influence and Flexibility —
Factors influencing creativity — Methods of enhancing creativity — techniques of creativity —
Brainstorming, attributes listing.

Unit 4: COMMUNICATION SKILLS 10 Hrs
Significance ~ Process of Communication — Forms of Communication - Communication Gap —
Listening Skills — Basics of Managerial Speaking Skills — Body Language — How to develop matter
for a speech, Presentation aids and effective use of presentation aids. Preparation of Resume &
preparation for GD & Interview.

Unit 5: CAREER PLANNING 06Hrs
Career Planning, Awareness of different Careers, Sources of Information, Choosing a Career and
Career counseling.

SKILL DEVELOPMENT:

» Extempore speeches, Just a Minute.
e Conducting Stress Interviews.

e Creative Exercise

* Role play.

BOOKS FOR REFERENCE:

1. C.S. Raydu — Corporate Communication, HPH

2. Rai & Rai Business Communication, HPH

3. S.P. Sharman, Bhavani H. — Corporate Communication, VBH
4. Collins: Public Speaking

5. Mair : Art of Public Speaking

6. K. Venkataramana, Corporate Communication, SHBP.

7. Rajkumar: Basic of Business Communication

8. V.N. Ahuja.: The World’s Famous Speeches

9. Daniel Goleman : Emotional Intelligence

16. Jyotsna Codety :Understanding Emotional Intelli gence . \sy 2 ’tf ' o4
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